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ABOUT THE DEPARTMENT
Being the worldwide pertinent of the term "Management", management department is strength of character for
every organization which helps the concerns to get preeminent employees, which in turn becomes the
possessions of the organization. It is only the management which inculcate and Integrates whole lot o
departments and their wisdom. With efficacious planning and strategic vision, it maintains, handles and
controls the activities in such a manner that in turn generates the future of the department.
SALIENT FEATURES

. Employment and Entrepreneurship based courses.

Intact focus on Research.

. Need based curriculum.

. Maximum use of participatory and innovative teaching learning methodology.

. Multidisciplinary specializations for UG and PG courses.

BBA (BACHELOR OF BUSINESS ADMINISTRATION)

BBA is the growing path for the Arts Commerce stream students of 10+2 to develop the path of the
entrepreneurship and management. This programme is designed to build the abilities of management, account,
finance, marketing and human resources in the organization. This is the research oriented programme which

allows the student to acquire, analyze and interpret of data for the further process.

VISION
To build a well professional managers, business leaders, research engagements who can contribute their skills

in developing better society and entrepreneurial nation.

MISSION

To provide competency driven education with commitment to continues improvement through stakeholders,

industry relation learning across all programs to achieve core component of growth and success.

ELIGIBILITY CRITERIA

10+2 or its equivalent examination in any stream conducted by a recognized Board/ University/Council

DURATION




3 years / 4 years (Hons/Hons with research)

CAREER PATHWAYS

The program is designed to meet the growing requirement of qualified professionals in field of Industry and
Education. BBA graduates are hired both by Government and private organizations. They can also take up
their career as Consultants, business leaders, entrepreneurs etc. They may join Post Graduation Courses

further.

Government Jobs

Prepare students for various government jobs such as banking sector, civil services etc.

Corporate Jobs

Multiple pathways considered according to the level of the students to prepare them for different job profiles

as per needs of industrial sector.

Higher Studies

This pathway prepares students for Higher Studies and helps in their research also.

Entrepreneurship

To set up new ventures

PROGRAMME EDUCATIONAL OBJECTIVE (PEO)

PEO1: To get diverse career in worldwide administration, organization and business visionaries.

PEO2:To get Professional Competencies to do higher investigations and examination for constant
development and improvement of business.

PEO3: To acquaint with Industrial Environment, with industrial visits and preparing reports.

PEO4: To get Business Communication abilities through character prepping, Group conversations and

Presentations.

PEOS: To get business ethics to inspire the general public with moral conduct.

PROGRAMME OUTCOMES (PO)




PO1: The Specialization abilities in the field of accounting, advertising, human recourse, banking,
international business and operational activities.

PO2: The Methodical abilities for problem understanding and critical thinking to determine worldwide
business challenges.

PO3: The legitimate and moral qualities for the improvement of the general public.

PO4: The authority characteristics for collaboration.

PROGRAMME SPECIFIC OUTCOMES(PSO)

PSO1: Student will be able to get the capacity to set own undertaking.

PSO2: Ability to utilize information as consultant (Advisor).

PSO3: Compelling practices as business aide in corporate world in the field of Finance, Marketing, Human
Resource and Banking and Operations.

PSO4: Student will be able to do further research activities in his/her higher education, business and

entrepreneurs.

CHOICE BASED CREDIT SYSTEM (CBCS):

The CBCS provides an opportunity for the students to choose courses from the prescribed courses comprising

core, elective/minor or skill based courses. The courses can be evaluated following the grading system, which
is considered to be better than the conventional marks system. Therefore, it is necessary to introduce uniform
grading system in the entire higher education in India. This will benefit the students to move across institutions
within India to begin

With and across countries. The uniform grading system will also enable potential employers in assessing the
performance of the candidates. In order to bring uniformity in evaluation system and computation of the
Cumulative Grade Point Average (CGPA) based on student’s performance in examinations, the UGC has

formulated the guidelines to be followed.




Outline of Choice Based Credit System:

1. Core Course: A course, which should compulsorily be studied by a candidate as a core Requirement is
termed as a Core course.

2. Elective Course: Generally a course which can be chosen from a pool of courses and which may be very)|
specific or specialized or advanced or supportive to the discipline/ subject of study or which provides an
extended scope or which enables an exposure to some other discipline/subject/domain or nurtures the
candidate’s proficiency/skill is called an Elective Course.

2.1 Discipline Specific Elective (DSE) Course: Elective courses may be offered by the main
discipline/subject of study is referred to as Discipline Specific Elective. The University/Institute may also offer
discipline related Elective courses of inter disciplinary nature (to be offered by main discipline/subject o
study).

2.2 Dissertation/Project: An elective course designed to acquire special/advanced knowledge, such as
supplement study/support study to a project work, and acandidate studies such a course on his own with an
advisory support by teacher/faculty member is called dissertation/project.

2.3 Generic Elective (GE) Course: An elective course chosen generally from an unrelated discipline/subject,
with an intention to seek exposure is called a Generic Elective.

P.S.: A core course offered in a discipline/subject may be treated as an elective by other discipline/subject and

vice versa and such electives may also be referred to as Generic Elective.

3. Ability Enhancement Courses (AEC): The Ability Enhancement (AE) Courses may be of two kinds:

Ability Enhancement Compulsory Courses (AECC) and Skill Enhancement Courses (SEC). “AECC” courses
are the courses based upon the content that leads to Knowledge enhancement; i. Environmental Science and ii.
English/MIL Communication. These are mandatory for all disciplines. SEC courses are value-based and/or
skill-based and are aimed at providing hands-on-training, competencies, skills, etc.

3.1 Ability Enhancement Compulsory Courses (AECC): Environmental Science, English Communication/MIL
Communication.

3.2 Skill Enhancement Courses (SEC): These courses may be chosen from a pool of courses designed to

provide value-based and/or skill-based knowledge.

*Introducing Research Component in Under-Graduate Courses




Project work/Dissertation is considered as a special course involving application of knowledge in solving /

analyzing /exploring a real life situation / difficult problem. A Project/Dissertation work would be of 6 credits.

A Project/Dissertation work may be given in lieu of a discipline specific elective paper.

BBA 1%'Sem

Course | Contact
Subject Credits
Subject Name Type Hours
Code (L:T:P)
(L:T:P)

MGT101 | Business Studies Core
5.0.0 5.0.0

MGT103 | Principles of Economics 5.0.0 5.0.0
MGT105 | Basics of Management 5.0.0 5.0.0
ENGI121 | Communication Skills-I (
Theory)

2.0.0 2.0.0

Subject will be opted
from AEEC-I pool.

4.0.0 4.0.0

Practical Subjects:

Contact r Total
. | Credits
Subject Code Subject Name Hours (L:T:P) Contact
L:T:P) | Hours

Communication
ENG123 Skills-I ( 0.0.2 0.0.1
Practical)
PT101/PT103/PT105 | NSO/NCC/NSS 0:0:2 NC

4 1

Total Credit Hours: 21

Total Contact Hours: 25
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BBA-2"'Sem

Subject
Code

Course

Subject Name Type

Contact
Hours

(L:T:P)

Credits
(L:T:P)

Total
Contact

Hours

Total
Credit

Hours

MGT102

Core

Management for Office

Organization

5.0.0

5.0.0

MGT104

Basics of Indian Core

Economy

5.0.0

5.0.0

MGT106

Company Law

5.0.0

5.0.0

ENG114

Communication Skills-II

( Theory)

2.0.0

2.0.0

Subject will be opted
from AEEC —II pool.

Total
Credit

Practical Subjects:

Subject Code

Subject Name

Course
Type

Contact
Hours
(L:T:P)

Credits
(L:T:P)

Total
Contact
Hours

Total
Credit
Hours

ENGI116

Communication
Skills-II (
Practical)

AECC

0.0.2

0.0.1

PT102/PT104/PT106

NSO/NCC/NSS

NC

0:0:2

NC

Total
Credit

4

1

Total Credit Hours: 21
Total Contact Hours: 25




BBA-3"'Sem

Subject
Code

Subject Name

Course

Type

Contact
Hours

(L:T:P)

Credits
(L:T:P)

Total
Contact

Hours

Total
Credit

Hours

MGT201

Behavioral Aspects in

Organization

Core

5.0.0

5.0.0

MGT203

Statistics in Business

Core

5.0.0

5.0.0

MGT205

Human Resource

Management

5.0.0

5.0.0

MGT207

Financial Accounting

5.0.0

5.0.0

EVS001

Environmental Science

3.0.0

3.0.0

Subject will be opted
from GE-I pool

4.0.0

4.0.0

Total
Credit

Practical Subjects:

Sub Code

Subject Name

Credits
(L:T:P)

Total
Contact

Hours

Total
Credit

Hours

PT201/PT203/PT205

NSO/NCC/NSS

NC

2

NC

Total Credit Hours: 27
Total Contact Hours: 24




BBA-4th Sem

Course Total Total
Subject Credits
Subject Name Type Contact | Credit
Code (L:T:P)
Hours | Hours
MGT202 | Research Methodology Core 5.0.0 5 5

MGT204 | Business Environment Core 5.0.0 5 5
MGT206 | Macro Economics Core 5.0.0 5 5
MGT208 | Basics of Marketing Core 5.0.0 5 5
Subject will be opted AEEC
from AEEC-III pool.
Subject will be opted GE

from GE-II pool

4.0.0

Total
Credit

Total Credit Hours: 28
Total Contact Hours: 28

After 4™semester the students will go for 6 weeks Industrial Training and will have to submit a

Research Project Report for the same along with the Power Presentation and Viva Voce for the

same will be taken in 5"semester.




BBA-5th Sem

Course Total Total
Subject Credits
Subject Name Type Contact | Credit
Code (L:T:P)
Hours
MGT301 | Financial Management | Core 5.0.0 5
MGT303 | Operation Research Core 5.0.0 5
Paper-1(Group-I) DSE 4.0.0 4

4

Paper-11(Group-I) DSE 4.0.0

MGT329 | Research Project Cum | AECC

Viva -Voca

Total
Credit

Total Credit Hours: 22
Total Contact Hours: 18




BBA-6th Sem

Subject
Code

Subject Name

Course

Type

Credits
(L:T:P)

Total
Contact

Hours

Total
Credit

MGT302

Strategic Management

Core

5.0.0

5

MGT304

Mercantile Law

Core

5.0.0

Paper-III(Group-1I)

DSE

4.0.0

Paper-1V(Group-II)

DSE

4.0.0

5
4
4

Viva Voce

Core

Total
Credit

Total Credit Hours: 18
Total Contact Hours: 18
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CourseCode MGT101

CourseTitle BusinessStudies

Typeofcourse Core

LTP 500

Credits 5

Courseprerequisite 10+2

CourseObjectives Tofacilitatethestudents
(CO) inappreciatingneed/significanceandapplicationsofvariousmana
gerialfunctions

CourseOutcome Student willableto:

1. Understand theprocessofbusinessmanagementanditsfunctions.

2. Recognizeandappraisethecomplexityofbusinessanditsimpactongl
obalization.
Build upastructuretosupportboomingdecision-
makinginallapplicable functions and actions of any global
commerce orinternationaloperation.

Syllabus

Unit-I
Introduction to Business: Concept, characteristics and importance of Business, Human

activitiesBusiness activities around us. Objectives of Business: Economic, Social, Human,
National andGlobalobjectivesofbusinessEnvironment-Economic,Social,Politicalenvironment.
Unit-11

Structure of business organization: Meaning and its types,Responsibility of Business. Concept
ofsocial responsibility, Responsibility towards owners, employees, consumers and society,
Socialvaluesandbusinessethics,Environmentalprotection.

Unit-111
FormsofBusinessOrganization:Soleproprietorship,Partnership,JointStockCompanyService sector
and business: Transport, Rail, Road, Sea and Air transport - features,
advantagesandlimitations,ImportanceoftransportinBusiness Warehousing:Meaning, Typesofwareh
ouses,Characteristicsofanidealwarehouse,Advantagesofwarehousing.

Unit-1V

Selling and Distribution: Channels of distribution. Large-scale Retail Trade: Forms of large-
scaleretail trade - Departmental Store, Super Bazaar, Multiple shops, Tele-shopping, selling
throughlInternet. Consumerawareness: Consumer-Rights
andResponsibilities,ConsumerProtection,

ReferenceBooks:

S.No. | Author(S) Title Publisher

1 Ghuman&Ash | PrinciplesofManagement TataMcGrawHill
wathapa Publishers

2 Talloo BusinessorganizationandManagement TataMcGrawHill
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CourseCode MGT103
CourseTitle PrinciplesofEconomics

Typeofcourse Core
LTP 500
Credits 5
Courseprerequisite 10+2

CourseObjective(CO) | Toimpartunderstandingofmicroeconomicconcepts.

CourseOutcomes Student willableto:
1. Purposeofeconomicprinciplesinbusinessmanagement.
2. Equipthestudentswithbasicknowledgeoftheconceptsandtoolsofecono
micanalysisasrelevantforbusinessdecisionmaking.
3. Understand theterminflationandmeasurestocontrolinflation.
Syllabus

Unit-I
IntroductiontoEconomics,Definition,Scopes&natureofEconomics. LawofDemand&Supply,Ma
rketequilibrium.

Unit-11
ElasticityofDemand,types,measurementsandimportance. UtilityAnalysis,Indifferencecurve Analysis.Produ

ction Function : Production function Meaning, Concept of productivity and technology, Short Run and
long run production function

Unit-111
Pricinginvariousmarkets:MeaningCharacteristicsandpricedeterminationinPerfectCompetition,
Monopoly,MonopolisticCompetition.

Unit-1V
Socialresponsibilitiesofbusiness.MonetaryPolicyandFiscalPolicy. Theory of Rent, Theory of Interest.

ReferenceBooks:

S.No. Author(S) Title Publisher

Samuelson&W.D. Economics TataMcGrawHill
Nordhaus

SKAggarwal Microeconomics ExcelBooks
Atmanand ManagerialEconomics ExcelBooks




CourseCode MGT105
CourseTitle BasicsofManagement

Typeofcourse Core
LTP 500
Credits 5
Courseprerequisite 10+2

Course Thecourseaimsatprovidingfundamentalknowledgeandexposuretotheconce

Objectives(CO) pts,theoriesandpracticesinthefieldofmanagement

CourseOutcome Student willableto:

1. Understandfundamentalconceptsandprinciplesofmanagement,

2. Familiarwithinteractions between the environment,
technology,humanresources,andorganizationsinordertoachievehigh
performance.
Relateanddivergencedifferentsorts,rolesandgracesofmanagerscross
wise inestablishments.

ISyllabus

Unit I
Management: Concept, Nature, Importance, Process and Functions. Overview of Functional areas of
Management, Managerial roles. Management as an Art, Science and profession. Evolution of Management

Theory: Contributions and Work of F.W.Taylor, H.Fayol, Behavioural Science Theory.

Unit I1

Management Functions: Planning, Organizing, Staffing, Directing and Controlling.

Planning: Meaning, importance, need, types, techniques, limitations and process.

Decision Making and Forecasting: Concept, importance ,need ,types of decisions, techniques of Decision

making and process.

Unit III

Organizing: Concept, Nature, Significance, process, types, principles of organizing. Organization Structure:

Meaning, need, types- Line organization structure, Staff organization structure, line & Staff organization

structure, Matrix and Committee organization structure. Authority and Responsibility: meaning and

relationship between authority and responsibility.




Centralization and Decentralization: Meaning, need and Importance. Departmentation: concept, need,

importance and types. Staffing: Meaning, need, importance and process.

Unit IV
Directing: Meaning, need ,importance and process. Control: Meaning, need, importance, types of Control,

process of Controlling, Techniques of Controlling, Effective Control System. Recent trends in Management:

Social Responsibility of Management, Environment friendly Management, Management of Change, Total

Quality Management, International Management.

ReferenceBooks:

S.No. | Author(S) Title Publisher

1 Koontz H&W EssentialsofManagement McGrawHill,NewY ork

2 McGrath,E.H. BasicManagerialSkillsforAll PrenticeHallofIndia




CourseCode ENGI121
CourseTitle CommunicationSkills-I

TypeofCourse AECC
LTP 2:0:0
Credits 2

Coursepre-requisite 10+2

CourseObjectives The objective of this course is to assist the students to
acquireproficiency,bothinspokenandwrittenlanguageandtodevel
opcomprehension,improvewritingskills,andenhanceskillsin
spokenEnglish.

CourseOutcomes

Syllabus

UNIT-I

BasicsofCommunicationSkills: Communication,ProcessofCommunication, TypesofCommunicati
on-Verbal and Non-verbal communication, Channels of Communication-
Upward,Downward,Horizontal,BarrierstoCommunication,Roleof Communicationinsociety.

UNIT-1I

ListeningSkills: ListeningProcess,HearingandListening, TypesofListening, EffectiveListening,and
BarrierstoEffectiveListening, NoteTaking. ReadingSkills: Purposeofreading,Processofreading,Read
ingskillsModelsandstrategies,scanning,skimming,SQ3R,ApproachesofReading, Comprehensionpas
sagesforpractice.

UNIT-III
WritingSKkills: Purposeofwriting, Effectivewriting, Typesofwriting, BusinessCorrespondence,Precis
writing, Memowriting, Minutes ofmeeting.

UNIT-1V
Speaking Skills :Speech process, Skills for effective speaking, Role of audience, Feedback
Skill,OralPresentation.

RecommendedBooks:

SrNo Author(s) Title Publisher
1. BhupenderKour EffectualCommunicationSkills S.K.KatariaandSons

2. R.DattaRoyandK.K. CommunicationsSkills VishalPublishing
Dheer Company




CourseCode ENG123

CourseTitle CommunicationSkills-1(Practical)

TypeofCourse AECC

LTP 0:0:2

Credits 1

Coursepre-requisite 10+2

CourseObjectives Theobjectiveofthiscourseistoprovidethestudentssufficientpracticefor
speakingandwritingEnglishefficiently.

CourseOutcome

Syllabus

UNIT-I

SpeakingandDiscussionSKkills: OralPresentation,Planningandorganizingcontentforpresentation,Us
eofaudio/visual Aids,MakingSlidesforpresentation, GroupDiscussion,Debate, Extempore speaking,
Interview Skills, Mock interview, Mock Dialogues (Pair Speaking),CueCard Speaking,
Meeting/Conferences.

UNIT-II
Listening SKkills: Listening to any recoded material and asking oral/written questions for

listeningcomprehension. ReadingSkills: ActivereadingofpassagesforReadingcomprehensions,para
phrase,Summarywriting.

UNIT-III
WritingSKkills: Guidelinesofeffectivewriting,Paragraph Writing, Email Writing.

UNIT-IV
Grammarand Vocabulary: PartsofSpeech, Tenses, GRE words(Listof5S0Words).

ReferenceBooks:

SrNo | Author(s) Title Publisher

BhupenderKour Effectual Communication S.K.Katariaand
Skills Sons

R.Datta RoyandK.K.Dheer CommunicationsSkills VishalPublishing
Company
LudlowandPanthon TheEssenceofEffectiveC PrenticeHallofl
ommunication ndia




Coursecode MGT107

CourseTitle Communication in Business

Type Ofcourse AEEC

LTP 4:0:0

Credits 4

CoursePrerequisites 10+2

Courseobjective Thiscourseaimstofamiliarizethestudent withthebasic knowledge
of BC.

CourseOutcomes Studentisableto:
1. Readandextractmeaningfulinformationfromfinancialstat

ements.
ImprovewritingskillsandenhanceskillsinspokenEnglish.
3.conceptualizeaposhissueintoacoherent

writtenstatementandpublicspeaking

Syllabus

Unit-I

Business Communication—meaning & importance. Defining Communication, Purpose,
Process,elements,Barrierstoeffectivecommunication,basicmodels&communication,
BusinessEtiquette: Understandingetiquette,Cross-

culturaletiquette, Businessmanners,Businesstobusinessetiquette. Effectivecustomercare.

Unit-11

Internal Business Communication: Guidelines for Meetings: Introduction, Types of
Meetings,Before the Meeting, During the Meeting, After the Meeting, and Common Mistakes
made atMeetings, Employment Communication — Resumes and Cover Letters: Introduction,
Writing aResume,WritingJobApplicationLetters,andOtherLettersaboutEmployment

Unit-111

ElectronicMediaandShareholderCommunication: Introduction,whatisanIntranet?, Communicating
throughEmail, CommunicationwithShareholders

Unit-1V
Communication:Introduction,CommunicationwithMediathroughNewsReleases,Communicationa
bouttheOrganizationthroughAdvertising.

ReferenceBooks:

Sr.No. Name Authors Publisher

1 BusinessCommunication Chaturvedi, PearsonE
P.D.;Chaturvedi,Mu ducation
kesh

BusinessCommunication LoriHarvillMoore M.LT.Press.




CourseCode CSA121

CourseTitle Introduction to Fundamentals of Computer

Type of Course AECC

LTP 310

Credits 4

CoursePrerequisites Basicknowledgeofcomputers

CourseObjective Theobjectiveofthestudyistoprovideinsightknowledgeof
computerorganizationandtechniques

CourseOutcome(CO) Thestudentswillbeable to:

1. Bridgethefundamental concept ofcomputers.
2. Familiarizewithperipheraldevices.

3. UnderstandandimplementMS-Officeconcepts.
4. Learnbasicsofoperatingsystem.

Syllabus
UNITI:

Introduction To Computer System: Introduction, Characteristics of Computers, Evolution
ofComputers, ThecomputerGeneration,BasicComputerOrganization,ClassificationOfComputers:N
otebookComputers,Personal Computers, W orkstation,MainframeSystems,Supercomputer,Minicom
puter,Microcomputer,Clientsandservers.

Processor and Memory: The Central Processing Unit, The Main Memory, Memory Buses,

I/OBuses.SecondaryStorageDevices,CacheMemory, VirtualMemory

UNITII:

Input Output Devices: Input Devices: Keyboard , Point and Draw Devices, Data
ScanningDevices,Digitizer,ElectronicCardReader, Voice RecognitionDevices, Vision
InputDevice.

OutputDevices:Monitors,Printer,Plotter,ScreenlmageProjector,VoiceResponseSystem

UNITIII:
MS-PowerPoint: Introduction to PowerPoint, Features of MS-PowerPoint, Create a new

presentation, Modify presentation themes, Add and edit text to slides, Add new slides to a

presentation, Insert clipart images and shapes to slides, Insert and modify tables and charts, Add

sound and video to a slide presentation, Insert and edit animations and slide transitions, Display a

speaker-lead and self-running presentation.




UNITIV:

Introduction to Word processor: Uses of Ms- Word, Introduction to Ms-Word Windows:
Titlebar, Menu bar, Toolbar, Standard Toolbar, Formatting toolbar, The Ruler bar, Insertion
point,ScrollBars.

IntroductiontoSpreadsheet

Spreadsheet overview, starting excel, creating spreadsheet, excel menu. Working with

FormulasandFunctions:Introductionusingbasicformulae,advanceformulae,designingformulae.

Formatting: Typesofformatting: Usingborders,colorandpatterns,Conditionalformatting

CreatingandFormattingCharts:Introductiontocharts,Creatingcharts,formattingcharts,

exploringcharts.

RECOMMENDEDBOOKS

Sr.no. Name AUTHOR(S) PUBLISHER
FundamentalsOfComputers V.Rajaraman. Prentice Hall India
Pvt.,Limited.
MicrosoftOffice2000 COMPLETE BPB

MS-Dos6.22 RussellAStultz BPBPublication




CourseCode MGT102

CourseTitle Management for Office Organization

Typeofcourse Core

LTP 500

Credits 5

Courseprerequisite 10+2

CourseObjective(CO) TomakestudentsawareabouttheofficeManagement,office
systemsandroutines

CourseOutcomes Studentisableto:

1. Theimportanceofmanagementinourdaytodaylife.

2. Help studenttotracetheevolutionofManagement.

3. UnderstandManagementthoughtandappreciatetheva
riousfunctions.

Syllabus
Unit-I
Introduction: Meaning & definition of office, nature of office Work, importance, need, scope
&Functionsofoffice,meaning&Definitionofofficemanagement,functions,duties
& qualities of office manager.Office Systems & Routines: Meaning & importance of
system&routines,systemVs.Routines.OfficeOrganizationstructure:-
Meaning&Definitionoforganization structure, importance of Organization structure, types of
Organization Structure,advantagesanddisadvantagesofDifferenttypesofstructures.
Unit-11
OfficeAccommodation& WorkingEnvironment:Meaning&importanceofofficeaccommodation,
Factorsinfluencing choice of office Accommodation. Meaning and definitionof working

Environment, factors affecting working Environment, Departments of Modern office.Record

Management: Meaning, definition &scope of record management, Principles of

recordkeeping, filing:-meaning,definition&differenttypesoffilingsystem.
Indexing:-meaning,definition&different typesofindexing.

Unit-111

Office Furniture, Equipment and machines: Introduction, Basic principles of selecting
furniture,equipmentsOfficefurniture&itstypesOfficemachinesanditsmerits&demerits.Officestatio
nery: their supplies and control. Communication in Office, Office correspondence and
mail.Office automation practices: Office machines & their uses computers, overhead projector,
fax,modem,cellular’s,latestcommunicationsystem.

Unit-IV




Officestandardization:Standards

andworkcontrol.Officecostreductionandcostsaving, Timekeepingsystem.Officesupervision

andcontrol.

Referencebooks:
S.no Bookname&author Publishers

OfficeOrganisationandManagementby VikasPublishers
S.P.Arora
OfficeOrganisationandManagementby AtlanticPublishers
M.E.Thukram

ModernBusinessOrganisation NewDelhi,DhanpatRai&Sons.
ByChhabraT.N.,




CourseCode MGT104
CourseTitle Basicsof IndianEconomy

Typeofcourse Core
LTP 500
Credits 5
Courseprerequisite 10+2

CourseObjectives The aim of this course is to make the students aware with economy and
(CO) itsfactors.

CourseOutcomes Student willableto:

1. This course will provide insight into the various sectoral aspects
ofIndianeconomy.

2. Understandbasicconcepts,theoriesandpoliciesregardingeconomicde
velopmentandgrowth.

3. Understandbackgroundofvariouspolicesframedfortheupgradationof
Indianeconomy.

Syllabus

Unit-I

Structure of Indian Economy: Features & evaluation of capitalism and socialism. Nature
ofIndianEconomy,occupationaldistributionoflaborforce;PovertyandIncomedistributioninIndia,
Problems of unemployment and Rising prices. Parallel economy inIndia.
HumanResources:DemographicfeaturesofIndianpopulation,sizeandgrowthofpopulationandecono
micdevelopment.Problemofoverpopulation,PopulationpolicyinIndia.

Unit-11

Economic Planning:Importance of planning for Economic development. Salient features
ofIndia’sfiveyearsplanspriorities-
targetachievements,failure,factorsaffectingsuccessfulimplementations of plans. Industries:
Growth and problems of major industries-Iron and Steel,Cotton Textiles, = Cement  and
Petroleum. Industrial policy. Cottage and
smallscaleindustries;Publicsectorinlndia.DisinvestmentandDivestmentofpublicsectorundertaking
sinlndia.CurrentIndustrialPolicy.

Unit-111

BasiclssuesinAgriculture:Role,natureandcroppingpattern; Trendsinagriculturalproductionandprod
uctivity;Factorsdeterminingproductivity; AgriculturalfinanceandAgricultural price policy. Rural
indebtedness. Techniques and Methods of irrigation in
India.RoleofNABARDinruraldevelopmentinIndia.IndianPublicFinance:IndianFinanceSystem.
Unit-1V

External Sector: India's foreign trade- features, composition and direction; India's balance
ofpaymentsproblem;Indiantradepolicy;foreignaid,multinationalcorporations(MNC:s).
ReferenceBooks:

S.No. | Author(S) Title Publisher
1 Mishra,S.K.andPuri, Indian Economy HimalayaPublishers.

2 PanagariyaArvind India:TheEmergingGiant” OxfordUniversityPress
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CourseCode MGT106

CourseTitle CompanyLaw

Typeofcourse Core

LTP 500

Credits 5

Courseprerequisite 10+2

CourseObjectives Theaimistoprovidebasicknowledgeaboutcompanyanditsformationanditsrel
(CO) atedterminologies.

CourseOutcomes Student willableto:

1. Tomakestudentsawareaboutvariouskindsofcompanies,andtounderstand
thevariousclausesof IndianCompaniesAct 1956(2013).

2. Toimpartknowledgeaboutsharesandsharecapital,issueofsharecapitaletc

Toinstructstudentsaboutliquidationconceptofcompaniesalongwithintro
ductiontopartnershipandnegotiableinstruments.

Syllabus

Unit-I

Introduction to Company Law: Meaning & Definition of company, Classification
ofcompanies,OPC,Bodycorporate,PrivateandPublicCompanies, Governmentcompanies,Fo
reignandMultinationalcompanies.LiftingofCorporate Veil, FormationofCompany—
Promoters,Legalposition,Rights&LiabilitiesofPromoters.

Unit-11

Memorandum of Association: Definition & Purpose of Memorandum, Contents
ofMemorandum, Doctrine of Ultra Vires. Articles of Association: Content of Articles
ofAssociation,DistinctionbetweenMOAandAOA,AlterationofMOA and
AOA ,DoctrineofconstructiveNotice&DoctrineofIndoorManagement.

Unit-111

Prospectus and Share Capital: Prospectus: Contents, Registration, liability for Mis-
statementsinprospectus,CivilandCriminalLiability. Sharecapital:Kindsofcapitalandsharesandiss
ueof shares. Member and Shareholders: Rights and Duties.Company Directors:
Appointment,Removal, Legal Position, Powers, duties, Liabilities, Audit Committee,
Independent directors. Unit-I'V

Company Secretary and Managing Director: Duties and Liabilities. Company
Meetings:Kinds,Notice,quorum,DirectorsMeeting. Liquidationand
Windingupofcompanies:modesofwindingup,procedureofwindingupunderdifferentmodes.

References:

S.No. | Title Author(s) Publisher

1 CompanyLaw AvtarSingh asternBookCompany

2 CompanyLaw Dr.G.K.Kapoor TheoryandPractice,
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ENG114
CommunicationSkills-1I

CourseCode
CourseTitle
TypeofCourse AECC

LTP 2:0:0

Credits 2

Coursepre-requisite 10+2

Course Aftercompletionofthiscoursestudentswillbe

Objectives(CO) abletoformulateaneffectivecommunicationstrategyforanymessage,inanym
edium,andin

anysituation.

Studentwillableto:

CourseOutcome

Syllabus

UNIT-1

Grammar:PartsofSpeech,Useofappropriatetense,
Voice,ReportedSpeech,SentenceStructure; Simple,
wordsubstitution.

Compound,Complex,  Vocabulary-One

UNIT-II

WritingSKkills: Applicationforemployment,Resume Writing, ParagraphWritingConstruction-
KindsofParagraphs,PreparingofMatterformeeting:Notice,agenda,Conference

UNIT-III

SpeakingSKills: EffectiveoralPresentation,Slidemaking,Use ofaudio-visualaids.

UNIT-1V

OralCommunication anditsApplication:

Group Discussion, Customer Care Relations (PR Skills), Interview Skills (Conducting
andappearingforinterviews),andTelephonehandlingmanners.

Referencebooks:

Sr,No Author(s) Title Publisher

1

K.K.SinhaGalgoti

BusinessCommunication

GalgotiaPublishingCompany,

C.S.Rayudu -

MediaandCommunication
Management

HimalayaPublishing
House,Bombay.
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CourseCode ENG116

CourseTitle CommunicationSkills-II(Practical)
TypeofCourse AECC

LTP 0:0:2

Credits 1

Coursepre-requisite 10+2

CourseObjectives The objective of this course is to, Provide the students a
sufficientpracticeforspeakingandwritingEnglishefficiently.Enablestu
dents

tocommunicateinparticularsituations.

CourseOutcome Studentwillableto:

Syllabus

Unit-1

Grammar:Torecognizepart ofspeechofparticularwordingivensentence, Touseappropriatetense,
Exercise on- Voice, Reported speech and Sentence Structure, Vocabulary-One
wordsubstitution.

Unit-II

WritingSkills:JobApplication,ResumeWriting,Paragraph Writing, PreparingofMatterformeetin
g:Notice,agenda,Conference.

Unit-111
SpeakingSkills:HowtodeliveraneffectivepowerpointPresentation,Slidemaking, Effectiveuseofa
udioVisual aids,

Unit-1V

OralCommunicationand itsApplication:

GroupDiscussion,Mock
Interview(Conductingandappearingforinterviews),andRoleplays.Conductingasuccessfulofficialmeeting.
Referencebooks:

Sr,No | Author(s) Title Publisher
1 K.K.SinhaGalgoti BusinessCommunication GalgotiaPublishingCompany

C.S.Rayudu - MediaandCommunication HimalayaPublishing
Management House,Bombay.
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CourseCode MGTI110
CourseTitle PersonalityDevelopment
TypeofCourse AEEC

LTP 400

Credits 4

Coursepre-requisite 10+2

Course Aftercompletionofthiscoursestudentswillbe

Objectives(CO) abletoformulateaneffectivecommunicationstrategyforanymessage,inanym

edium,andin

anysituation.

CourseOutcomes Studentidable to:

1. Understandtheconceptofpersonalityandhowtoenhancetheirpersonal
ity.

2. Polishthewrittenandverbalcommunication.

3. Upgraded reasoningandinterviewskills.

Syllabus

Unit-1
PERSONALITY :-Concept, TheoriesofPersonality,DeterminantsofPersonality.

Self-Awareness:-meaningofself-awareness,components,improvingself-
awareness,Benefitsofunderstandingself.PersonalityDevelopment-

SWOT Analysis,InnerPersonalityDevelopment,Roleofmotivation&body

language, FillingtheGAP-Grooming, Attitude,Personality.

Unit-11

BusinessEnglish-
Organizingthoughtsandideas,Howtomakeyourcontentpreciseandpowerful, Businessterminologyan
dvocabulary,Draftingofficialletters,Proposals,ReportWriting. ~ Reasoning and  Aptitude-
Introduction to Reasoning, Analysis Reasoning of
differentSituations,AnalysisofTransactions,Verbal Ability, Numerical Ability.

Unit-I11
PresentationSkills-Learningtoprepareforapresentation,enhancementtheeffectofthepresentation,
Conduct presentations ina smooth and self-assured manner,making optimum useof the time

allocated.Role-Plays: Real-life Conversation Practice to identify characteristics ofdifferent

personality styles, passage Reading. Group Discussion:-Overcome hindrances (Lack

ofconfidence/hesitation),Differencebetweenhearing&listening, BodyLanguage,VoiceMapping,Co
nductsduringGD.




Unit-IV

Interviewing Skills- Conducting and appearing for interview, Plan an opening and a closing for

aselectioninterview,Constructprimaryandsecondaryquestionstoaskthecompanyrepresentative.

Referencebooks:

Sr,No Author(s) Title Publisher

1 K.K.SinhaGalgoti BusinessCommunication GalgotiaPublishingCompany,

C.S.Rayudu - MediaandCommunication HimalayaPublishing
Management House,Bombay.




CourseCode MGT108

CourseTitle GenderEquity

Typeofcourse AEEC

LTP 400

Credits 4

Courseprerequisite 10+2

CourseObjectives Thestudentswill beable toacquireknowledgeandunderstandingof

(CO) theoryandconcepts relatedtogenderand genderrelations

CourseOutcome Student willableto:

1 Thestudents will analyse
theevolutionofthinkingandapproachesaroundgenderanddevelopme
nt.
Thestudentwillgetfamiliaraboutthevariouswomendeve
lopmentactivities.
Thiswillhelptounderstandthelawsrelatingtogenderequity.

Syllabus

Unit-I

SexandGender:Conceptofsexandgender,Distinguish between Sex and Gender,
Genderattributesandquestionsofidentity. Fundamental rights and Duties in Indian Constitution.
Unit-11

Empowerment-concept
andmeaning.Definitionoffeminism,feministandwomenmovementsinU.S.A,U.K.,FranceandIndia.
Women Empowerment meaning and need, Case studies of Women Empowerment.

Unit-111

Womendevelopment:Concept anddevelopmentorganizations,
Impactofdevelopmentongender. Amnesty International: Structure and Role.

Unit-1V
Womenrights:Policiesandcurrentdebatesonwomenrights,RoleofUNinestablishinggenderequality.
Violence against women and need for reforms. Issues related to third gender:

Issuesoftherightsofsexualminoritiesandtransgender-Article377andbeyond.

TextandReferenceBooks:
S.No. | Author(S) Title Publisher

1 Jayachandran, The Roots of NBERWorkingPaperNo.20380.1s
Seema GenderlnequalityinDeve | suedinAugust2014

loping
Countries
Duflo,Esther Women’s JournalofEconomicLiterature,5
EmpowermentandEcono | 0(4):1051-79.

mic
Development
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CourseCode MGT201
CourseTitle Behavioral Aspects in Organization

Typeofcourse Core
LTP 500
Credits 5

Courseprerequisite 10+2

CourseObjectives Theaimistoenablethestudenttoknowaboutthebehavioroflndividualintheorg
(CO) anization.

CourseOutcomes Studentisableto:

1. Thiscourseemphasizestheimportanceothumancapitalintheorganizat
ionsoftoday.

2. Itgivesaninsighttothestudentsregardingindividualandgroupbehavio
urinanyorganization
BuildtheLeadershipandMotivationalattitudetomanagehumanresour
ceinorganisation.

Syllabus

Unit-I

Organization Behavior: Concept, Features and Importance, Challenges and Opportunities
forOB.FoundationsofIndividualBehavior.Learning:Concept, TheoriesandPrinciplesoflearning, At
titude:Concept,Components,Attitudeformation

Unitll

Leadership: Concept, Theories of Leadership.Motivation: Nature, Importance, Process,
Typesof Motivation, And Theories of Motivation, Personality: Concept, Characteristics,
DeterminantsofPersonality,RoleofPersonality.

Unit-ITT
Perception,Concept,PerceptualProcess,FactorsinInterpersonalperception. GroupDynamics:
Concept and nature of group formation, Formal and Informal Groups, Theories
ofgroupformation.Groupcohesiveness.StressManagement:Meaning,Concept,CausesofOrganizat
ionStress,StressManagement.

Unit-1V

Power:Concept,Importance,Basesofpower, TacticstogainPower,OrganizationChange:Concept,
Factors in Organisation change, Objectives of Planned
change,Resistancetochange,OrganizationCulture:Concept, functionsofOrganizationCulture,Cre
atingandsustainingOrganizationCulture.




Referencebooks:

S.No.

NAME

AUTHOR(S)

PUBLISHER

1

OrganizationalBehavior

Luthans,F

McGraw—Hill Inc.

2

UnderstandingOrganizational
Behaviour

Pareek,U

OxfordUniversityPress,Delhi.




CourseCode MGT203

CourseTitle StatisticsinBusiness

Typeofcourse Core

LTP 500

Credits 5

Courseprerequisite 10+2

CourseObjectives Theaimtogiveanidearegardingtheappropriatestatisticaltoolsusedfortheanal
(CO) ysisofdata.

CourseOutcomes Student willableto:

1. Docalculationofarithmeticmean,medianandmodeandpartitionvalue
S.

2. Understand statisticaltestingand their applications.

3. Acquaint
variousquantitativetechniquesandmethodsusedinmanagerialde
cisions.

Syllabus

Unit-I

Statistics: Introduction, Definitions, Functions, Scopes and Limitations of statistics. Meaning
ofcentral value, Need for measuring central value. Characteristics of an ideal measure of
centralvalue. Types of averages - mean, median, mode, merits, limitations. Measures of
Dispersion:Meaning and Significance. Absolute andRelative measures of dispersion - Range,
QuartileDeviation,MeanDeviation,Standarddeviation

Unit-11

Probability  Distribution = Meaning, characteristics and calculation of Binomial,
Poisson,Normaldistribution.RegressionAnalysis:Meaningandsignificance.Regressionlines(XonY,
YonX)

Unit-ITT
CorrelationAnalysis:Meaningandsignificance.CorrelationandCausation. Typesofcorrelation.
Methods of studying simple correlation -  Scatter diagram, Karl Pearson’s
coefficientofcorrelation,Spearman’sRankcorrelationcoefficient

Unit-1V

Index Numbers: Meaning and significance. Problems in construction of index numbers
Methodsofconstructingindexnumbers.

Recommendedbooks:-

S.No. | Author(S) Title Publisher

1 S.P.Gupta StatisticalMethods SultanChand&Sons

2 RicharLevin &David Statisticsformanagement PrenticeHall
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Coursecode MGT205

CourseTitle HumanResourceManagement

Type Ofcourse Core

LTP 500

Credits 5

CoursePrerequisites 10+2

Courseobjective TofamiliarizestudentswiththeconceptsofHumanresourcesintheorgan
izationandtheirrolesintheBusinessConcerns.

CourseOutcomes Student willableto:

1. Familiarizethestudentswiththedifferentaspectsofman
aginghumanresourceintheorganization.
Theirinteractionintheexecutionofmanagerialfunctions.
Facilitatingeruditionofvariousconceptsandskillsvitalfordepl
oymentoforganizationalresources.

Syllabus

Unit-1

HumanResource Management(HRM):concept,Nature,functions,scope,
objectivesandsignificance of HRM. Human Resource Planning: Concept, Nature, Objectives,
Importance,process ofHRP.MobilityofHuman Resources:
Transfers,Promotion,Demotion&Separation.

Unit-11

Job analysis: Concept, uses, methods, job description and job
specifications.Recruitment:  Concept, Importance, Sources of Recruitment,

Selection:Concept,Nature,Importance,Procedure.

Placement&Induction:Purpose,formalorientationprogram,problemareas,enhancinginductionefte

ctiveness.

Unit-111
JobDesign:Concept,Purpose,worksimplification,Jobrotation,Jobenrichment,JobenlargementQua

lityofworklife:Concept,Qualitycircles,jobsatisfactionandmorale. Training&Development:-
Concept,trainingprocess,methodsoftraining.

Unit-1V
PerformanceAppraisal:Meaning,Purpose,EssentialsofEffectivePerformance AppraisalSystem.
Human  Relations: Definition,  objectives, = employee  grievances, collective
bargaining. ThechangingenvironmentofHRM:globalization,technologicaladvances,workforcedi
versity, corporate downsizing, changing skill requirement, HRM  support for
improvementprograms.

ReferenceBooks:

| S.No. | Title | Author(s) | Publisher
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1 HumanResourceManagement | Aswathappa,K TataMcGraw-Hill.

2 HumanResourceManagement | Bratton,J.andGold,J. TheoryandPractice,

Course Code MGT207

Course Title Financial Accounting

Type of course Core

LTP 500

Credits 5

Course prerequisite 10+2

Course Objectives (CO) | To understand fundamental accounting concepts as well as to be able to

read and extract meaningful information from financial statements.

Knowing accounting will help you improve your own finances, improve

your company's bottom line.

Course Outcomes Student will able to:

1. To impart basic knowledge of accounting.

2. To make students aware about various rules, concepts and
conventions of accounting.

3. To instruct the students regarding methods of preparations of
financial statements.

Syllabus
Unit-I
Meaning and Uses of Accounting Information: Objectives and Nature of Accounting, Definition
and Functions of Accounting , Book Keeping and Accounting, Interrelationship of Accounting with
other Disciplines, Branches of Accounting, Limitations of Accounting,
Unit-11
Introduction to Financial Accounting: meaning, concepts, conventions, objectives, importance
and limitations. Accounting cycle. Journal: meaning and preparation of journal.
Ledger: meaning and preparation, Ledger —Posting from Journal to respective ledger accounts.

Unit-I1T
Trial Balance: Need and objectives; Application of Trial Balance.Final Accounts: Application and|
preparation of Trading Account, Profit and loss Account and Balance Sheet with Marshalling

Unit-1V
Introduction to Company Final Accounts: Important provisions of Companies Act, 1956 in respect o
preparation of final accounts of a company. Understanding the Annual Report of a Company. Computerized
Accounting: Computers and its application in accounting.

Reference Books:

S.No. | Author(S) Title Publisher

1 Jain and Narang Financial Accounting Tata McGraw Hill
Publishers

2 S.N. Maheshwari An Introduction to Tata McGraw Hill
Accountancy




CourseCode EVS001

CourseTitle EnvironmentalScience

Typeofcourse AEEC

LTP 300

Credits 3

Courseprerequisite 10+2

Courseobjective Toconnectandsensitizethestudentstowardstheenvironmentand
prevailingenvironmentalissues(natural,physical,socialandcultural).

CourseOutcomes Thestudent willable to:

(CO) Understandtheimportanceof environment
intheirlife.Learnabout the conceptofEcosystem.
Understandtherelationbetweensocialissuesandenvironment.Lea
rmhow humanbeings are affected withthepollution.

Syllabus

Unit-I

Introduction: Definition and scope and importance of multidisciplinary nature of environment.Need for
public awareness. Natural Resources: Natural Resources and associated problems, useand over
exploitation, case studies of forest resources and water resources. Ecosystems: Conceptof Ecosystem,
Structure, interrelationship,  producers, consumers and decomposers, ecologicalpyramids-
biodiversityandimportance.Hot spotsofbiodiversity

Unit-I1

Environmental Pollution: Definition, Causes, effects and control measures of air pollution, Water
pollution, Soil pollution, Marine pollution, Noise pollution, Thermal pollution, Nuclearhazards. Solid waste
Management: Causes, effects and control measure of urban and
industrialwastes.Roleofanindividualinpreventionofpollution,Pollutioncasestudies,DisasterManagement:Floo
ds,earthquake,cyclone andlandslides.

Unit-111
SociallssuesandtheEnvironment:FromUnsustainabletoSustainabledevelopment,Urbanproblemsrelatedtoen
ergy, Waterconservation,rainwaterharvesting, watershedmanagement.Resettlement ~ andrehabilitation  of
people; its problems and concerns
Casestudies.Environmental ethics: Issues and possible solutions. Climate change, global warming, acid
rain,ozonelayerdepletion,nuclearaccidentsandholocaust.Casestudies. Wastelandreclamation.Consumerisman
dwasteproducts.EnvironmentProtectionAct. Air(PreventionandControlofPollution) Act. Water(Preventionand
controlofpollution)Act.WildlifeProtectionAct,ForestConservation Act, Issues involved in enforcement of
environmental legislation Public awareness.

Unit-1V

HumanPopulationandtheEnvironment:Populationgrowth,variationamongnations.Population explosion —
Family Welfare Programme. Environment and human health,
HumanRights, ValueEducation, HIV/AIDS.WomenandchildWelfare.RoleofInformationTechnologyinEnviro
nmentandhumanhealth.

TextandReferenceBooks:

S.No | Name Author(S) Publisher

1 EnvironmentalBiology Agarwal K.C.2001 | NidiPubl.Ltd. Bikaner.

2 EnvironmentalScience MillerT.G.Jr. Wadsworth




CourseCode MGT209

CourseTitle BusinessEthicsandHumanValues

Typeofcourse GE

LTP 400

Credits 4

Courseprerequisite 10+2

CourseObjectives Understandingtheneed,basicguidelines,contentandprocessforValueEducati
(CO) on

CourseOutcomes Student willableto:

1. Knowhowcorporateethicsdiscouragesbusinessesfromdoingwrong.

2. Contributesgreatlytoattainingorganizationalperformance.

3. Sensitizestudentsregardingtheimportanceofhumanvaluesandethicsi
nbusiness.

Syllabus

Unit-I

Ethics, culture and values: concept, objectives, importance of culture in organizations, ethicsand
value systems, model of management in the Indian socio-political environment, work
ethics,Indianheritageinproductionandconsumption. Businessethics:relevanceofvaluesinmanagement,
holistic ~ approach for managers in decision-making. Ethical Management: role

oforganizationalcultureinethics,structureof ethics management, ethics committee.

Unit-11
HumanValues:need,basicguidelines,contentandprocessforvalueeducation,self-exploration,
happiness and prosperity, right understanding, relationship and physical facilities,method to fulfill

the human aspirations, understanding and living in harmony at various levels.

Unit-111

UnderstandingHarmonyinHumanBeing,UnderstandingtheneedsofSelf'I'and'Body’

UnderstandingHarmonyintheFamilyandSociety,HarmonyinHuman-Humanrelationship.

Unit-IV




RelationshipUnderstandingharmonyintheFamily,basicunitofhumaninteraction,Understanding

in human-human relationship, Trust(Vishwas)an

Understandingharmonyinnatureandexistence.

ReferenceBooks:

Respect.

values

S.No.

Author(S)

Title

Publisher

1

RR Gaur,RSangal,G
PBagaria

AFoundationCourse
inValueEducation

ExcelBooks

2

AN.Tripathy

HumanValues

NewAgelnternationalPublishers.




CourseCode MGT211
CourseTitle BusinessMathematics

Typeofcourse GE
LTP 400

Credits 4
Courseprerequisite 10+2

CourseObjectives Theaimtogiveanidearegardingtheappropriatestatisticaltoolsusedfortheanal
(CO) ysisofdata.

CourseOutcomes Student willableto:

1. Understand the basic concept of Mathematics.

2. Have a proper understanding of Mathematical Applications in
Economics, Finance, Commerce and Management.

3. Apply the knowledge in Mathematics in solving business problems.

Syllabus

Unit-1

Ratioandproportion:Ratio, TypesofRatios,Operationsonproportion, EquationSimple,Linear,
Quadratic and Cubic Equation, Sequences, series, progression: A.P, Properties of A.P,sum to
nth Terms of an AP, AM,G.P, standard form of G.P, Nth Terms of G.P, Sum of
nthTermsofG.P

Unit-I1

Set Theory and Relations: Sets:-Elements of a set, methods of describing a set, types of
sets,Operationsonsets--union,intersectionanddifferenceofsets, Venndiagrams,statementproblems,
Associative Laws, Distributive laws, DeMorgan's laws, duality, partitioning of a set.Basic
definition of Relation and types of relations.

Unit-111
InterestApplications:Simpleinterest,compoundinterestincludinghalfyearlyandquarterlycalculatio
n. Derivatives: Basics of Derivatives.

Unit-1V

Matrix: Meaning, types, addition, subtraction and multiplication of Matrix. Cramer’s rule,
Determinants, inverse of Matrix. Transpose of Matrix, Adjoint of Matrix, solve simultaneous
equations by Matrix method.

ReferenceBooks:

S.No. | Author(S) Title Publisher
1 T R Jain, S Business Mathematics and VK(India)Enterprises,N
CAggarwal NRanad Statistics(QuantitativeTechniquesfo | ewDelhi

e r
andSKKhurana Business)”




2 Dr.A KArte&R.V. AtextbookofBusinessMathematics VK(India)Enterprises
Prabhakar
CourseCode MGT202

CourseTitle Research Methodology

Typeofcourse Core

LTP 500

Credits 5

Courseprerequisite +2inanystream

Course Thecourseaimsatequippingstudentswithanunderstandingoftheresearchpr

Objective(CO) ocess,toolsandtechniquesinordertofacilitate managerialdecision

making.

CourseOutcomes 1. At the end of the course a student should be able to design
researchproposal and apply statistical tools manually as well as
with the helpofsoftware.
Toexposethestudentstothebasicconceptsofresearchmethodology
and application through practical exercises in the
areaofmanagement.

. Judgethereliabilityandvalidityofexperimentsandperformexplorato
rydataanalysis.

Syllabus

Unit-1
An Introduction to Research: meaning, definition, objectives and process and types.

ResearchProblem: selection of problem, understanding problem, necessity of defined problem,
review ofliteratureinresearch.

Unit-I1

Sources of Data: primary and secondary, data collection methods, questionnaire designing
andconstruction, questionnaire types and developing a good questionnaire, sampling design
andtechniques. Scaling Techniques: meaning, types, data processing operations, editing,
coding,classification,tabulation.

Unit-111

SamplingDistribution, Testsof Significance:t-test,Chi-SquareTest,F-Test, AndANOVA.

Unit-1V
MultiDimensionalScaling:factoranalysis,clusteranalysis,interpretationofdata,reportpreparationa
ndpresentation.RelevantCaseStudiesshouldbediscussedinclass.

ReferenceBooks:

S.No. | Author(s) Title Publisher
1. CRKothari ResearchMethodology TataMcGrawHill

2. WillianG.Zikmund Business Thomson South-
ResearchMethods WesternLearning




Course Code MGT204

Course Title Business Environment

Type of Course Core
LTP 500

Credits 5

Course +2 in any stream.
Prerequisites
Course Objectives | The basic objective of the course is to develop understanding and provide
(CO) knowledge about business and various factors which affect the business.
Course Outcomes 1. Judicious decision making in a business organization requires the
proper knowledge of the environment in which it has to function.
This course aims at orienting the students with all the external
environmental forces which affect the decision making process of an
organization.

Students will be able to apply the knowledge for the global
marketing practices.

Identify and evaluate the complexities of business environment and
their impact on the business.

Syllabus

Unit-I

Business Environment in India: concept, features, elements of environment, political, legal, social-
cultural, technological and economic. Environment Scanning: techniques used for scanning.

Unit-11
Multinational corporations, Globalization, Social audit: meaning and importance. Sun-rise sectors
of India economy. Challenges of Indian economy, Economic Policy.

Unit-111
Recent World Trade and Foreign Investment trends: world financial environment, tariff and non
tariff barriers, regional blocks.

Unit-1V

FDI: meaning, FDI concepts and functions, need for FDI in developing countries, factors influencing
FDI, FDI operations in India, GATT and WTO.

ReferenceBooks:

Author(s) Title Publisher
Francis cherunilam Business Environment Himalaya
Publishing House
D. Amar chand Govt. and Business Tata McGraw Hill




Course Code MGT206

Course Title Macro Economics

Type of Course Core
LTP 500

Credits 5

Course +2 in any stream.
Prerequisites
Course Objectives | The basic objective of the course is to develop understanding and provide
(CO) knowledge about business and various factors which affect the business.
Course Outcomes 1. Judicious decision making in a business organization requires the
proper knowledge of the environment in which it has to function.
This course aims at orienting the students with all the external
environmental forces which affect the decision making process of an
organization.

Students will be able to apply the knowledge for the global
marketing practices.

Identify and evaluate the complexities of business environment and
their impact on the business.

Syllabus

Unit-1
Introduction to Managerial Economics: Nature Scope and Importance of Managerial

Economics.Relationship of Managerial Economics with Decision Making. Distinction between
micro andmacroeconomics.

Unit-11
TheoryofMultiplier,Foreigntrademultiplier, TheoryofUnemployment:ClassicalandKeynesian. Tra
deCycle.

Unit-I11

Nationallncome: ConceptualFramework,MeasuresofNationalIncome,MethodsofMeasurement,Li
mitationsofNational Income.

Inflation:Meaning, Types, Theories,Causes,Effects andControl.Monetaryand FiscalPolicies.

Unit-1V
Macro EconomicFramework inIndian Economy: Public Finance, TaxSystem
inIndia,Financial Administration;Financecommission.

ReferenceBooks:

S.No | Author(S) Title Publisher

1 K.L.Maheshwari ManagerialEconomics VikasPublishingHouse(P)
Ltd

Keat EconomicToolsforToday’s BharatLawHouse(P)Ltd.,
DecisionMakers NewDelhi.




CourseCode MGT208

CourseTitle Basics of Marketing

TypeofCourse Core

LTP 500

Credits 5

CoursePrerequisites 10+2

CourseObjectives(CO) TofamiliarizestudentswiththeMarketbehaviorandcustomer
satisfactionthroughmarketingprocesses.

CourseOutcomes Studentwill ableto:

1. Understandthebasicconcepts,philosophies,processandtec
hniquesofmarketing.

2. Analyze the relationships between
marketingmanagementandthepolitical,economic,legal
andsocialpoliciesanditsimpactonbusiness.
Identifytheroleandsignificanceofvariouselementsofmar
ketingmix.

Syllabus

Unit-I

NatureandscopeofMarketing:Marketingmeaningscopeandobjectives. Themarketingenvironment:
environment scanning, Marketing Information System and Marketing
Research,UnderstandingconsumerandIndustrialmarkets.

Unit-11

Market Segmentation: Targeting and Positioning. Product decisions — product mix, product
lifecycle,newproductdevelopment,Brandingandpackagingdecisions.Pricingmethodsandstrategies.
Unit-ITT

Promotiondecisions— promotionmix,advertising,salespromotion,publicity andpersonalselling.
Distribution Decisions: Patterns of channels and types of intermediaries, channel
designdecisions, Channel conflict, types and functions of wholesalers and retailers, Emerging
trends inretailing

Unit-1V

Direct Marketing: Meaning, Benefits.
Organizingandimplementingmarketing: Evaluationandcontrolofmarketingefforts.International
Marketing,Cyber Marketing, Greenmarketing. Management
ofSales:Salesorganizationanditsrelationshipwithmarketingdepartment.

ReferenceBooks:

S.No. | Title Author(s) Publisher

1 MarketingManagement Kotlar,Philip PrenticeHall,NewDelhi.

2 MarketingToolsfor Keat BharatLawHouse(P)Ltd.,New
Today’sDecisionMakers Delhi.




CourseCode MGT210

CourseTitle VirtualCrimeConstitutions

TypeofCourse AEEC

LTP 4.0.0

Credits 4

CoursePrerequisites 10+2

CourseObjectives(CO) Theobjectiveofthiscourseistodevelopabasicunderstanding
aboutcyber-crimes andlawlegislationrelatedtothesecrimes.

CourseOutcomes Student willableto:

1. Explainthehistory,origin,scopeanddefinitionofcri
me, its relevance in the present scenario and
itsrelationtoothersocialsciences.
Compareandcontrastthedifferencesbetweendigitalevi
denceandtraditionalevidence.
Discussthewaysinwhichdigitalevidenceisauth
enticated.

Syllabus

Unit-I
Cyber Crimes: Meaning Nature & Classification, kinds of Cyber Crimes. Jurisdictional
Issues:Definition:Jurisdictiontoprescribe/LegislativeJurisdiction;Jurisdictiontoadjudicatetoenforc

e;CyberJurisdictioninCivil,Criminal& InternationalCases.

Unit-IT
Laws&Acts:UnicitralModelLaw,InformationTechnologyAct,2000,RelevantRulesNotifications,In
formationTechnology(Amendment)Act,2008.

Unit—II1

CyberSlacker:EthicsandEtiquetteinCyber WorldPotential Liabilityof
Intermediaries,ServiceProvidersandNetworkUsers,CyberStalking.

Unit-1V

IntellectualProperty:Piracy,InsiderThreat,CorporateEspionage,Monitoring—

Eavesdropping, TrafficAnalysis,Surveillance.DefensiveInformationWarfareTelecommunicationS
ecurity;Computer Network Security, Computer Break-Ins, Cryptographic Techniques,
Steganography;ReferenceBooks:

S.No. Author(s) Title Publisher

1 MarkJohnson CyberCrimeand Security Grover

2 Taxman FraudManagement McMillanEducation




CourseCode MGT212

CourseTitle International Trade

Typeofcourse AEEC

LTP 400

Credits 4

Courseprerequisite 10+2

CourseObjectives Themainobjectiveofthecourseistoprovidebasicknowledgeofforeigntradean
(CO) ditsprocedure.

CourseOutcomes Student willableto:

1. Interrelatethetradetheorywiththeeconomicdevelopment.

2. Followtheliberalizationoftheworldtrade.

3. Understandsystematic
approachtohandlingforeigntradetransactionsandthepaper
workthereto.

Syllabus
Unit-1

Essentialelementsofforeigntrade, TraditionalandModerntheoryofInternational Trade(Ricardo&Ohl
in'stheory),Difference betweenInternational andDomesticTrade,
AdvantageandDisadvantageofInternational Trade.

Unit-11

Typesandcause of disequilibrium Balance of TradeandBalance of Payment, Kind of
BalanceofTrade,MeasurestakentocorrectthedisequilibriumofBalanceofPayment

AndTrade.

Unit-111

FreeTradePolicy-MeritsandDemerits, TarifftypesoftariffandNonTariffBarriers(Quota), Exchange
Control-objectives, Procedure, Direct and Indirect Method ofExchange
Control,ExchangeRateDeterminationofExchangeRate.

Unit-1V

Objective,RoleandFunctionsof GATT,WTO,UNCTAD,IMF,WORLDBANK.Trade Blocs-
ObjectivesofEuropeanUnion,Indo-EILNAFTA,ASEAN,andSAARC.

RecommendedBooks

S.No. | Author(s) Title Publisher

1 PTEllsworth ForeignTrade VikasPublishing
House(P) Ltd

CPKindelberger InternationalEconomics Bharat Law House
(P) Ltd.,NewDelhi.




CourseCode MGT214

CourseTitle EntrepreneurshipandSmallBusiness

Typeofcourse GE

LTP 400

Credits 4

Courseprerequisite 10+2

Course The main objective of this course is to make students familiar with
Objectives(CO) theconceptsofentrepreneurshipandinnovations,sothatstudents
cansetuptheirownentrepreneurs.

CourseOutcomes Student willableto:

1. Understand various
issuesinvolvedinsettingupaprivateenterprise and develop
required entrepreneurial skills ineconomicdevelopment.
Recognize conceptual and theoretical understanding about
thedevelopmentofentrepreneurshipanditssignificanceinlndiane
conomy.

3. Acquaint themwiththechallengesfacedbytheentrepreneur.

Syllabus

Unit-1

FoundationsofEntrepreneurship:concept,need,definitionandroleofentrepreneurshipcharacteristi
cs and scope of entrepreneur, roles and responsibilities of entrepreneurs in
Indianeconomy,invention,creativity,opportunities,manager.

Unit-11

Women entrepreneurs and entrepreneurship: meaning, role, problems and reasons for
lesswomen entrepreneurs.Various institutes & Governmentschemes tohelp and uplift
womenentrepreneurs.

Unit-I11

SmallandMediumEnterprises:concept,roleandimportanceof SMEinIndiaeconomy.SmallandMe
diumIndustry:meaningandimportance,stepsforstartingsmallindustry:decisions and steps to be
taken to become entrepreneur, search for a business idea, source
ofideas,ideaprocessing,selectionidea,inputrequirements.

Unit-1V

Innovationmanagement:definitionandprocessofinnovationmanagement,methodsofmanagement
innovation. Entrepreneurship as a career: sustaining competitiveness
maintainingcompetitiveadvantage.
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ReferenceBooks:

S.No.

Author(S)

Title

Publisher

1

Renuarora
S.K sood

BasicsOfEntrepreneurship

KalyaniPublishers

2

RichardBranson

EntrepreneurshipandBusiness

Pearsons




CourseCode MGT216

CourseName TaxPlanningandManagement

Type OfCourse GE

LTP 4.0.0

Credit 4

CoursePrerequisites 10+2

CourseObjectives(CO) The objective of this course is to acquaint the students with the

taxstructureforindividuals andcorporateandalsoitsimplicationsfor

planning.

CourseOutcomes Studentwill ableto:

1. Interpretandanalyzelegitimatewayoftax
planningunderdifferentprovisionsofvarioustaxlaws.

2. Makemanagementdecisions
tofacilitateconstructiveplanningoftaxliability.

3. Developtheabilitytoevaluatethedifferencebetweentaxplan
ningandtaxavoidanceprovisions.

Syllabus

Unit-I

Income taxconcepts: Previous Year. Assessment Year, Person, Assesses,Income
°mindingagricultural income). Residential Status and their incidence of tax. Gross Total Income,
Totallncome;Incomewhichdonotformpartoftotalincome, TaxEvasion, Tax Avoidance.

Unit-11

Tax Planning under the head Salary, Goods And Services Tax in India: Concept, framework
andimplication.Futureof GSTinIndia.

Unit-ITT

Computation of income under the Head: House Property and Profits and gains from Business
orProfession.ComputationofIncomeundertheHead: CapitalgainsandIncomefromothersources.
Unit-1V

Clubbing of Income, Set-off and carry-forward of losses * Deductions Born gross tow) income
asapplicable to an individual and Business Units; Computation of total income and tax liability
ofanindividualandBusinessUnits.

ReferenceBooks:

SrNo Name AUTHORC(S) PUBLISHER

1. IncomeTaxLaw &Practice MaheshChandra& Pragati Publications
Shukla
2. T.PlanningandManagement Goyal,S.P SahityaBhawan
Publications

| Course Code | MGT301




Coursecode | MGT303

Course Title Financial Management

Type of course Core

LTP 500

Credits 5

Course prerequisite 10+2

Course Objectives (CO) | To understand fundamental accounting concepts as well as to be able to

read and extract meaningful information from financial statements.

Knowing accounting will help you improve your own finances, improve

your company's bottom line.

Course Outcomes Student will able to:

1. To impart basic knowledge of accounting.

2. To make students aware about various rules, concepts and
conventions of accounting.

3. To instruct the students regarding methods of preparations of
financial statements.

Syllabus

Unit-I

Financial-management: Meaning, scope, objectives and financial goals of financial management, Finance
function.

Source of Finance: short term, medium term, long term sources, factors affecting long term funds
requirements. Cost of Capital: Concept, objectives, Calculation of cost of capital.

Unit-11

Capital Budgeting: Capital Budgeting process, Project Selection. Capital Budgeting Techniques: Payback
Period Methods, Net Present Value methods, IRR, Benefit-Cost ratio, Capital rationing. Lease Financing:
Concepts, types of leases

Unit-111

Capital Structure: Determinants of Capital Structure, Capital structure theories.

Leverage: Operating and Financial Leverage.

Management of Retained Earnings: Retained earnings & Dividend policy, Consideration in dividend policy,
Forms of Dividends.

Unit-1V

Working Capital: Concept, factors affecting working capital requirements, operating cycle of working capital,
Sources of working capital.

Inventory Management: Concept, Objectives, Inventory control techniques EOQ

Reference Books:

Title Author(s) Publisher

Financial Management Khan & Jain Tata McGraw Hill

Financial Management [.M. Pandey Vikas publishers




CourseTitle Operation Research
Type Ofcourse Core

LTP 500

Credits 5
CoursePrerequisites | 10+2

Courseobjective Thestudentswillbeable

tolearnabouttheconceptoflinearprogramming,knowabouttran

sportationproblems.

CourseOutcomes Studentwillableto:

1. UnderstandtheconceptsandtechniquesofOperationsRe
searchforbusiness.

2. Acquirerequiredskillsto solvevariousproblems
withoptimizationtechniques.
Formulatedecisionsinthesituationsofuncertaintyandthreat.

Syllabus

Unit-I
Introductiontooperationalresearch:features,models,limitation.Introductiontolinearprogramming
problem their problem formulations .Graphical solution of linear
programmingproblems,simplexmethod,Big-
Mmethod.Primaldualrelationship,formulationofdualproblems.

Unit-II

ConceptsofPERT&CPMtechniquesandtheirapplications;Networkanalysis-
schedulingactivities,determiningcriticalpath,calculationoffloats.

Unit-111

Assignment problem: Assignment problem and its mathematical formulation. Hungarian
methodforsolvingassignmentproblem. Transportationproblemanditsmathematicalformulation,Nor
thWestcornermethod,leastcostmethodandVogel approximationmethod.

Unit-1V

Gametheory:features,limitationsofgametheory,two-personzerosumgamemaximin-
minimaxprinciple,gameswithoutsaddlepoint.

Referencebooks:
S.No | Author(S) Title Publisher

HMWagner PrinciplesofOperations | PrenticeHall
Research
PKGuptaandDSHira OperationsResearch S.Chand&Co.
Taha IntroductiontoOperatio | PrenticeHall
nResearch




Coursecode MGT305

CourseTitle MarketingResearch

Type Ofcourse DSE

LTP 400

Credits 4

Course 10+2
Prerequisites

Courseobjective | The objective of this paper is to understand the various aspects
ofmarketing research, identify the various tools available to a
marketingresearcher.Marketingresearch canhelpthemarketingmanagerin
decision

making.

CourseOutcomes Student willableto:

1. Definethebasicconceptsrelatedto marketingresearch.

2. Explainrelationshipanddifferencesbetweenmarketingresearchand
marketinginformationsystems.
Listthemarketingresearchprocess.

Syllabus

Unit-I

IntroductionofMarketingResearch: Definemarketing,research,aimsandobjectivesofmarketingresea
rch.Applicationsofmarketingresearch,marketinginformationsystem,evaluation and control of
marketing research, value of information in decision making, steps inmarketing research.
Research Design: Formulating the research problem, choice of
researchdesign,typesofresearchdesign,sourcesofexperimentalerrors.

Unit-11
SampleandSamplingDesign:Somebasicterms,advantagesandlimitationofsampling,sampling
process, types of sampling, types of sample designs, testing of hypothesis, determiningthe
sample size, sampling distribution of the mean. Scaling Techniques: The concept of
attitude,difficulty ofattitude measurement,typesofscales,criteriaforgoodtest,useofscaling
inmarketingresearch.

Unit-I11

Data Collection: Methods of data collection: secondary data, sources of secondary data,
primarydata,collectionofprimarydataobservation,questionnaire,designingofquestionnaire,intervie
wing. DataProcessingandTabulation:Editingcoding,problemsin editing,tabulation.

Unit-1V
DataAnalysis:Measurementofcentraltendency,dispersion,univariateanalysis,biveriateanalysis,
multidimensional analysis 1, Multivariate —analysis 1I, (Factor analysis, cluster
analysis,multidimensional analysis, conjoint analysis). Interpretation and Report Writing:
Interpretation,types of research reports, guidelines for writing a report, writing a report format,
evaluation ofresearchreport.




ReferenceBooks

Sr.No.

Nam

(S

Publisher

1

MarketingResearch

TataMcGrawHill,
2003

2

MarketingResearch

ExcelBooks,2004.




Coursecode MGT307

CourseTitle AdvertisingandCommunication

Type Ofcourse DSE

LTP 400

Credits 4

CoursePrerequisites 10+2

Courseobjective Thiscourseaimsto familiarize thestudent with
thebasicprinciplesofadvertisingandintroductiontomediainvolved.

CourseOutcomes Student willableto:

1. Identify functions of advertising and
marketingcommunicationsthrough thestudyof
advertisingtheoriesinmarketing.

Understand
theadvertisingandpromotionaltechniquesthroughtheana
lysisofmarketsituations.

Understand
howtheroleofthemanagerimpactsthesuccessofanadvertisingi
ndustry.

Syllabus

Unit-I

Definition, Nature and evolution of advertising, its functions and role, criticism, social,
economicandlegalaspectsofadvertising.Placeofadvertising inMarketing
Mix,Indianadvertisingindustry.

Unit-11

AdvertisingCopy-
meaningcomponentstypesofadvertisingcopy,copywriting:differentelementsofacopyandlayout,Ad
vertisingresearch—importance,testingadvertisingeffectivenessmarkettestingforads;

Unit-IIT

International ~Advertising-importance, international Vs local advertising. Promotional
objectives,importance, determination of promotional objectives, setting objective DAGMAR;
Advertisingbudget: Objectives, preparation and methods of advertising budget; advertising

agency: function,selectionandcompensation.

Unit-1V

Communication:meaning,importance,process,communicationmix-
components,roleinmarketing, Branding-
meaning,importanceinadvertising.,IntegratedCommunicationMix(IMC):meaning,importance.
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ReferenceBooks

Sr.No. Name Authors Publisher

1 Advertising D.OGILVY Chunawala

AdvertisingandSalesManagement, KazmiandBatra Excel




Coursecode MGT309

CourseTitle Basics ofRetailing

Type Ofcourse DSE

LTP 400

Credits 4

Course 10+2
Prerequisites

Courseobjective | This course aims to familiarize the student with the basic principles
tounderstandtheconcept,processandmanagement ofretailbusinessand

todevelopanunderstandingoftheretailstrategyandplanningprocess.

CourseOutcomes Student willableto:

1. Apply a broad theoretical and technical knowledge of
retailmanagementtounderstandopportunitiesandchallengesf
orcreatingexcellentretailingexperience.

Learnhowto procure,displayand
maintainmerchandisetomeetdailybusinessrequirements.
Apply reasoned judgements to solve problems in a variety of
retailenvironmentswith referenceto regulatoryand
globalperspectives.

Syllabus

Unit-I

IntroductiontoRetailing:NatureandScopeofRetailing, TypesofRetailFormats,RetailFranchising:
Concept, Types, Advantages and Disadvantages. Retail Locations: Types of RetailLocations;
Steps involved in choosing a Retail Location, Types of stores - Product Retailing
vs.ServiceRetailing-NonstoreRetailing, TrendsinthelndianRetailingIndustry.

Unit-11

Servicing the Retail Customer: Concept of Customer Service; Importance of Service in
Retail;Customer Service as a part of Retail Strategy , Retail store location and layout -
Country/Regionanalysis-Tradeareaanalysis-Siteevaluationandselection-Storedesignandlayout-
Comprehensive store planning - Exterior design and layout - Interior store design and layout -
Interiordesignelements.

Unit-I11

Planning merchandise needsand merchandisebudgets- Methods for  determining
inventoryevaluation -Supply Chain Management: Concept of Supply Chain Management with
referenceto Retailing; Supply Chain Integration , Merchandise pricing - Price strategies -
Psychologicalpricing-Mark-upandmarkdownstrategies.

Unit-1V
Communicating with the retail customer - Retail promotion mix- Advertising - Sales promotion -
Publicity - Retail selling process - Retail database- In-store customer service. FDI in
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Retailing,Motivatingretailemployees.Globalizationandchangingretailformats—Onlineretailing-
InternationalRetailing—OpportunitiesandChallenges-Marketentryformulas-
Newcustomizedformats.

ReferenceBooks

Sr.No. Name Authors Publisher
1 TheArtofRetailing A.J.Lamba TMH,2003.

2 RetailManagement; A BarryBerman,JoelREvans PearsonEd
Strategic Approach ucation.




CourseCode MGT311

CourseTitle CostControlManagement

TypeofCourse DSE
LTP 400
Credits 4
CoursePrerequisites 10+2

CourseObjectives(CO) Orientingstudentswiththevariousconcepts inFinance, Financial
Tools&TechniquessoastomakethemawareofManagerial Contr
olSystem.

CourseOutcomes Student willableto:
1. Understand thebasicconceptand
processesusedtodetermineproductcosts.
2. Interpretcostaccountingstatements.
3. Analyseandevaluateinformationforcostascertainment,pla
nning,controlanddecisionmaking.
Syllabus

Unit-1
CharacteristicsofManagementControlSystem—Evolutionofcontrolsystemsinanorganization
— Relatingthesystemtoorganizationalobjectives-StrategicPlanning,ManagementControl
andOperationalControl

Unit-11

Concept of Transfer Pricing (Market based and Cost Based) — Return on Investment,
EconomicValue Added as a tool to management performance measurement — Introduction to
ActivityBasedCosting

Unit-ITT
Budgeting:Budgetpreparation, Typesofbudgets,Behavioralaspectsofbudgets. Varianceanalysisandr
eporting

Unit-IV

Performance analysis and measurement, Impact on management compensation. Modern
controlmethods:JIT,TQMandDSS.

ReferenceBooks:

S.No. | Title Authors Publisher

1 ManagementControlSystems Anthonyand TataMcGraw-Hill
Govindarajan Education
2 ManagementControlSystems P.K.Sinha ExcelBooks India




CourseCode MGT313
CourseTitle WorkingCapitalManagement

Typeofcourse DSE
LTP 400
Credits 4
Courseprerequisite 10+2

Course The objectiveof the course is to acquaint the students with
Objectives(CO) varioustheoreticalandpractical concepts
relatingtoManagementofWorking

capital.

CourseOutcomes Student willableto:

1. Defineandunderstandtheimportanceofworkingcapital.
2. Identifythesourcesofworkingcapital.

3. Explaintheimportanceofmanagingcashflow.

Syllabus

Unit-I

Meaning of Working Capital: overview of working capital management, working capital strategies,
factors affecting working capital requirements and types of working capital, concept of operating
cycle, calculation of working capital.

Unit-11

Receivable management: introduction, objectives of trade credit, credit policies,

dimensions of receivable management, collections from receivables, role of factoring in

receivables management. Cash Management: aspects of cash management, motives for holding

cash and marketable securities. factors determining the optimum cash balance, Cash Models: Models-
Baumol, Miller Orr. Payables Management.

Unit-111

Inventory Management: introduction, tools & techniques of inventory management.

inventory control models, inventory management and cash flow time line. Liquidity vs Profitability,
Integration of working capital and capital investment process. working capital management practices in India.
Unit-1V

Working Capital Finance: trade credit, bank finance and commercial papers.

Working Capital Committees: Tandon Committee, Chakravarty Committee, Narasimham Committee, Khan!
Committee.

ReferenceBooks:

S.No. | Author(S) Title Publisher
1 PGopalakrishnan InventoryandWorking MacmillanPublishersIndia
CapitalManagement
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WorkingCapital
Management

A.P.H.PublishingCorporations




CourseCode MGT315

CourseTitle CapitalMarket

TypeofCourse DSE

LTP 400

Credits 4

CoursePrerequisites 10+2

CourseObjectives(CO) This course is designed to help the students in understanding
thecapitalmarkettrading,clearing,settlementandriskmanagement
processesofNSE.

CourseOutcomes Student willableto:

1. Understandingofessentialconceptsofcapitalmarkets.

2. Explainmonetaryinstrumentsindifferentmarketsandim
portantfinancialservices.

3. Understand
theroleoflendingriskmanagementdecisionofbanksandfinanci
alintermediariesinfinancialmarkets.

Syllabus

Unit-I
IndianSecuritiesMarket—AnOverviewIntroduction,Marketsegments, Primarymarket,Secondary

market, productsand participants, Derivatives market, reforms, research,corporateand
government securities market; NSE membership-stock brokers, sub - brokers, broker-
clientsrelationship,tradingmechanism,codeofethicsetc

Unit-11

Trading-

Introduction, NEATsystem,Markettypes,Corporatehierarchy,localdatabases,marketphases,orderm
anagement,trademanagement,auction,limitedphysicalmarket, RETDEBT market (RDM), trading,
information downloaded to trading members and internetbroking.

Unit-IT1

Clearing and Settlement Introduction, key terminologies, Transaction cycle, Settlement
process,Settlementagencies,Risksinsettlement,Securitiessettlement, Fundssettlement,Shortagesha
ndling,Riskcontainment measures,Internationalsecurities,identificationnumber,De-mat

and Electronic transfer of securities, Investor protection fund, Clearing software — data
andreportsdownload, filetransferprotocol.

Unit-1V

LegalFrameworkandFundamental ValuationConceptIntroductiontovariousActsgoverningsecuritie
sMarket-SecuritiesContracts(Regulation)Act,1956,SecuritiesContracts(Regulation)Rules, 1957,
Securities and Exchange Board of India Act, 1992, SEBI (Stock Brokers & Sub-
Brokers)Regulations, 1992, SEBI(ProhibitionofInsiderTrading)Regulations, 1992,
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ReferenceBooks:

S.No.

Author(s)

Title

Publisher

Chandra,Prasanna

InvestmentAnalysis

TataMcGrawHill.

Choudhry,Moorad

CapitalMarket
Instruments

PrenticeHall

Gurusamy

CapitalMarkets

TataMcGrawHill




CourseCode MGT317

CourseTitle PsychologyforManagers

Typeofcourse DSE

LTP 400

Credits 4

Courseprerequisite +2

Course Theobjectiveofthecourseistoprovidebroadunderstandingofbasic
Objectives(CO) conceptsandtechniquesrelatedtothestudyothumanBehaviorsinwork-
environmentandto manageBehavioralaspectsoforganization.

CourseOutcomes Student willableto:

1. Understand anincorporatedapproachtotheimprovement
ofHRstrategiesthatfacilitatetheorganizationtoachieveitsgoals.
Demonstratecriticalthinkingskillsin
analysingtheoreticalandappliedperspectivesofAHRM.
Analyseproblemsanddevelopmanagerialsolutionstoem
ploymentrelatedproblemsatbothinternationalandworkp
lacelevel.

Syllabus

Unit-I
Psychology in Organisations: Concept, Importance of organization psychology,
Organisationalstructure, formal & Informal Organisation. Decentralization of Organisations.

Organizations:Behaviour: concept, importance, features, of organizational behaviour.
Individual Behaviour:FoundationsofIndividualBehaviour,factorsaffectingindividualbehavior.

Unit-11

Interpersonal Behaviour: Transactional analysis in interpersonal behaviour.Personality
inOrganization:Concept,determinantsofpersonality,theoriesofpersonality. WorkforceAttitudeC
oncept,componentsofattitude,attitudeformation,Measurementofattitude,

Unit-111

Workgroups& Team:Concept,Formal&informalgroups,typesofteams,groupcohesiveness,
synergy & social loafing. Conflict: types, sources of conflict, resolving conflict. Leadership:
concept of transformational, transactional and charismatic leadership,
behaviouraltheoryofleadership,managerialgridstyle.

Unit-1V

Organisational Stress: Concept, causes of stress, consequences, stress management
strategies.Organizational Change: Concept, forces for change, resistance to change, and
overcomingresistancetochange. Emerging Trends:changingworkforce,employmentrelationship,in
formationaltechnologyandorganizationalbehavior




ReferenceBooks:

S.No.

Author(S)

Title

Publisher

1

GaryDessler

HumanResourceManagement

PearsonPrentice Hall 12™Edition

2

TanujaAgarwal
a

StrategicHumanResource
Management

Oxford University Press 2007
Edition




CourseCode MGT319

CourseTitle IndustrialRelationsandLabourLaws

TypeofCourse DSE

LTP 400

Credits 5

CoursePrerequisites 10+2

CourseObjectives(CO) Themainobjectiveofthecourseistoprovidebasicsoflegislation
underhumanresources.

CourseOutcomes Student willableto:

1. Becomefamiliarwiththelawsgoverningcommercialdeals.

2. Understand thesalientfeaturesofwelfareand
wagelegislations.
Knowthedevelopmentandthejudicialsetupoflabourlaws.

Syllabus

Unit-I
IndustrialRelations:concepts,objectives,scope,importance,participants,essentialsofeffective
industrial  relations, factors affecting industrial relations, constraints of IR.
ApproachesofIR:systemsapproach,oxfordapproach,industrialsociologyapproach,actiontheoryap
proach, Marxist approach, pluralist Approach, human relations approach, Gandhian
approach,psychologicalapproach,sociologicalapproach,socio-ethicalapproach.

Unit-11

Industrial Conflicts: nature, form, causes, effects. Collective bargaining: nature and

functions,types of bargaining, collective bargaining in Indian context, negotiating a collective
bargainingagreement. Grievanceadministration:concept,procedure,guidelines,discipline.

Unit-111

Industrial Disputes Act, 1947: introduction, scope, objectives, definitions, modes of
settlementof industrial disputes (Conciliation, Adjudication and Arbitration), provisions
regarding strikes,lock-outs,layoffandretrenchment.

Unit-1V

Trade Unions Act, 1926: introduction, objectives, provisions regarding registration of
tradeunion, cancellation of trade union, duties, liabilities, rights and privileges of a registered
tradeunion.PaymentofWagesAct,1936:introduction,scope,objectives,definitions,rulesofpayment
ofwagesanddeductionsfromwage.

Minimum Wages Act, 1948: meaning of ‘wage’ under the Act, procedure for fixing
minimumwageandobligationofemployertopayminimumwage,authorities
andremediesundertheAct.




Reference Books:

S.No.

Author(s)

Title

Publisher

1

IndustrialRelations&LabourLaws

Srivastava,S.C

VikasPublishing
House(P) Ltd

Simplified ApproachtoLabourLaws

Sharma,J.P

Bharat Law House
(P) Ltd.,NewDelhi.




CourseCode MGT321
CourseTitle Organization Change andDevelopment

Typeofcourse DSE
LTP 400
Credits 4
Courseprerequisite 10+2

CourseObjectives Tohelpstudentsdevelop
(CO) theskillsatorganizationallevelandenhancetheircompetenciesskills.

CourseOutcomes Student willableto:

1. Understand
thenatureandconceptoforganizationaltransformation
andtransition.

Gainaninsightinto  theorganizationaldevelopmentprogramsand
techniques, emerging OD approaches and techniques and
itsapplicationinorganizations.

Provide conceptual and practice based approach on
theimplicationsofchangetailoringthespecificneedsoftheo
rganizationthroughOD techniques.

Syllabus

Unit-1

Organization Change: Concept, Nature, factors in organization change. Planned Change: Concept,
objectives Process of planned change. Response to change: factors in resistance to change, Overcoming]
resistance to change.

Unit-11

Models of Planned Change: Kurt Lewin’s first & second idea about change and its modification, Ralph
Kilmann Change Model, Stream Analysis, Burke-Litwin model of Individual and Organisational Performance.
Unit-I1T

Organization Development: Concept, Features, Objectives of Organization Development. Values &
Assumptions in OD: Early statements & implications of OD values & assumptions. Foundations o
Organization Development: Systems theory, Participation & Empowerment, Teams & Teamwork.

Unit-1V

ODInterventions: Concept, classification of interventions, Implications of interventions. Organisation
Power & Politics: Concept, Bases of power, causes of organization politics. Future of OD: trends, challenges
and future of OD.

Reference Books:

S. No. | Author(s) Title Publisher

1 Kondalkar Organization Effectiveness PHI Learning, New
and Change Management Delhi,2009

Dipak Bhattacharyya Organizational Development | Oxford University Press,
New Delhi, 2011.
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Coursecode MGT323

CourseTitle BankingLawandPractices

Type Ofcourse DSE

LTP 4:0:0

Credits 4

CoursePrerequisites 10+2

Courseobjective Thiscourseaimstofamiliarizethestudent
withthebasicprinciplesofBankingl.awanditsPractice.

CourseOutcomes Student willableto:

1. Haveknowledgeofbanking,insuranceand capital
marketlawbesidesfundamentallegalknowledge.

2. Carryoutfinancialanalysisofbanksandinsurancecompanies.

3. Analyserisksandfinancialproblems.

Syllabus

Unit-1

Origin of banks — Banking Regulation Act, 1949 (Definition of Banking, Licensing, Opening
ofbranches,FunctionsofBanks, Inspection)—RollofBanksandEconomicDevelopment—
CentralBankingandRoleofRBlandtheirfunctions.

Unit-11

CommercialBanks—Functions—E-Banking—
ATMCards,Debitcards,PersonalldentificationNumber—Online enquiry and update facility—
Electronic Fund Transfer — Electronic ClearingSystem—CreditCreationandCreditControl.

Unit-111

Opening of an Account — Types of Deposit Account — Types of customers (Individuals,
firms, Trusts,andCompanies)—Importanceofcustomerrelations—
CustomergrievancesandredressalOmbudsman.

Unit-1V

Principles of lending — Types of Loans — Precautions to be taken by a banker while
lendingagainstvarioussecuritiesNegotiableinstruments—PromissoryNote—
BillsofExchange,Cheque, Draft — Definitions, Features — Crossing — Endorsement — Material
Alteration — PayingBanker

ReferenceBooks:

Name Authors Publisher

Bankingand FinancialSystems B.Santhanam (MarghamPublishers)

BankingLaw TheoryandPractice S.N.Maheswari KalyaniPublications




Coursecode MGT325

CourseTitle CommodityMarket-I

Type Ofcourse DSE

LTP 4:0:0

Credits 4

CoursePrerequisites 10+2

Courseobjective Thiscourseaimsto familiarizethestudent with
thebasicprinciplestoprovideanopenplatformfortheinteractionoffreepla

yoftheforces
ofdemandandsupply.

CourseOutcomes Student willableto:

1. Understandingthearticulationofcommoditieswiththefin
ancialmarkets.

2. Conceptothedgingand speculation.

3. Haveanunderstandingofhowtoanalysesimplemarketmod
elstheoreticallyinbothstaticanddynamic forms.

Syllabus
Unit-1

Introduction to Commodities MarketMeaning, History and Origin, Types of
CommoditiesTraded, Structures of Commodities Market in India, Participants in Commodities
Market, Trading in Commodities in India, Commodity Exchange in India and Abroad.
Introduction toDerivatives MarketMeaning, History and Origin, Elements of a Derivative
Contract, FactorsDrivingGrowthofDerivativesMarket, Typesof Derivatives,Participants
inDerivativesMarket,AdvantagesandDisadvantagesofTradinginDerivativesMarket,

Unit-11

Futures:Futures  Contract  Specification, Terminologies Concept of Convergence
RelationshipbetweenFuturesPriceandExpectedSpotPrice,BasisandBasisRisk,PricingofFuturesCo
ntract.Hedging:Speculation and Arbitrage using Futures, Long Hedge — Short Hedge,
CashandCarryArbitrage,ReverseCashandCarryArbitrage,PerfectandImperfectHedge.

Unit-111

Options: Options Contract Specifications, Terminologies, Call Option, Put Option,
DifferencebetweenFuturesandOptions, TradingofOptions, ValuationofOptionsContract,FactorsAff
ectingOptionPremium,BasicUnderstandingofOptionStrategies. OptionsPricingModels:BinomialO
ptionPricingModel,Black—ScholesOptionPricingModel.

Unit-IV

Meaning and Concept, SEBI Guidelines, Trading Mechanism — Types of Orders,
ClearingMechanism—NSCCL—itsObjectivesandFunctions,SettlementMechanism—
TypesofSettlement. ValueatRisk,RiskManagementMeasures, TypesofMargins,SPANMargin.
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ReferenceBooks:

Sr.No. Name Authors Publisher

1 GuidetoIndianCommoditymarket AnkitGalaandJitendraG HimalayaPublish
ala ingHouse

CommodityMarkets Dr.PreetiSingh Kalyani
Publisher




Coursecode MGT327

CourseTitle InsurancePrinciplesand Practices

Type Ofcourse DSE

LTP 4:0:0

Credits 4

CoursePrerequisites 10+2

Courseobjective Thepurposeofthispaper istoacquaintthestudent with
theconceptswhich are helpful to know about the Insurance Principles
and itsapplicability.

CourseOutcomes Student willableto:

1. AcquaintthestudentswithIndian Insuranceindustry.

2. FamiliarizethestudentswiththeBasicPrinciples,
functionsandImportanceofinsurancemanagement.
Comparevariouskindsofinsuranceplansaswellasthecontractselect
ioncriteriafromacost-benefitpointofview.

Syllabus

Unit-I
The Concept of Insurance and its Evolution The basics and nature of insurance ,evolution
andnature of insurance , how insurance operates today, different classes of insurance ,

importance ofinsurance ,how insurance takes care of unexpected eventualities. The Business of
Insurance:Managementofriskbyindividuals, managementofriskbyinsurers,fixingofpremiums

, reinsurance and its importance for insurers, role of insurance in economic development
andsocialsecurity, contributionofinsurancetothesociety

Unit-11

Insurance Customers Understanding insurancecustomers, differentcustomer needs, importanceof
customers, customermindsets, customer satisfaction customer behavior at purchase
point,customerbehaviorwhenclaimoccurs, importanceofethicalbehavior.

Unit-IT1

The Insurance Contract: Terms of an insurance contract ,principles which form the foundation
ofinsurance ,significance of the principle of insurable interest , the principle of indemnity ,
theprincipleofsubrogation,theprincipleofcontribution,disclosureofallrelevantinformation

, principleofutmostgoodfaith, therelevanceofproximatecause, theinsurancecontract.

Unit-1V

InsuranceTerminology:Commonterms usedin insurance, terms common tobothlifeandnon
—Lifeinsurance, terms are specific to life and non —life insurance, how insurance terms are
used.Concept of Unit-linked policies: LIP premium and its break-up ,Types of funds in ULIPS
,TraditionalplansVsULIPS,HowULIPSwork, TopUp&NAV,FeaturesofULIPS,RevivalofULIPS,I
RDAguidelinesonULIPS.




ReferenceBooks:

Name

Authors

Publisher

InsuranceandRisk
Management,

Gupta.P.K.

Himalaya
PublishingHouse

PrinciplesandPractices
oflnsurance

Panda.G.S.

KalyaniPublications




CourseCode MGT302

CourseTitle StrategicManagement

TypeofCourse Core

LTP 500

Credits 5

CoursePrerequisites 10+2

CourseObjectives(CO) Tohelpthestudentstolearntheprocessofstrategicdecisionmaking,im
plementationandevaluation of corporatepolicies.

CourseOutcomes Student willableto:

1. Understandgrowingimportanceofstrategiesinuncertainbus
inessenvironment.

2. Understandapplicabilityofvariousstrategiesinvariedsitu
ations.

3. Developskillstodealwitheverchangingbusinesssitu
ations.

Syllabus

Unit-I

Understanding Strategy and Strategic Management: Strategic Management Process.
StrategicDecisionMaking.LevelsofStrategy. TheSecretofSuccessofSuccessful Companies(Mckins
ey’s7model)DefiningStrategicIntent: Vision,MissionGoalsandObjectives.

Unit-11

External Environment Analysis: Strategically Relevant Components of External
Environment.Industry Analysis — Porter’s Five Forces Model; Strategic Group Mapping;
Industry
DrivingForces;KeySuccessFactors.ExternalFactorEvaluationMatrix.Internal EnvironmentAnalysi
s

-ResourceBasedViewofanOrganization: VRIO Framework;ValueChainAnalysis;

Unit-111

Environmental Scanning Techniques — ETOP and SWOT Analysis Business Level Strategies —
Porter’s Framework of Competitive Strategies: Cost Leadership, Differentiation and
FocusedStrategies.CorporateLevelStrategies—GrowthStrategies—
HorizontalandVerticallntegration;

Unit-1V

Portfolio Strategies — BCG Model, G E Business Planning Matrix, Shell’s Directional
PolicyMatrix,ProductLifeCycleMatrix.Strategylmplementation—Strategy-
StructureFit:DevelopingandModifyingOrganizationalStructure.Leadership
andOrganizationCulture.




ReferenceBooks:

S.No.

Title

Author(s)

Publisher

1

ConceptsinStrategicManagement
andBusinessPolicy

Wheelen,Thomas L.,
HungerdavidJ.andR
angarajanKrish

Pearson
Education,India

StrategicManagement-Concepts
andCases

David,RFred

PearsonEducation




CourseCode MGT304

CourseTitle MercantileLaw

TypeofCourse Core

LTP 500

Credits 5

CoursePrerequisites 10+2

CourseObjectives(CO) Theobjectiveofthecourseistofamiliarizethestudentswiththe
natureoflegalregulatoryenvironmentofcorporateenterprisesinindia.

CourseOutcomes Student willableto:

1. Definebasicterms,valuesandlawsintheareaofCom
merciallaw.

2. Describemethodsofapplyingprinciplesandprovisionsofcom
merciallaw.

3. Composesimplecontracts.

Syllabus

Unit-I
LawofContract:definitionandnatureofcontract,offerandacceptance,consideration,capacityofp
arties,freeconsent,legalityofobject,contingentcontracts.

Unit-11

Performance and Discharge of Contract: quasi contract, remedies for breach of
contract.Introductiontotheconceptofagentanddifferenttypesofmercantileagents,BailmentandPledg
e,IndemnityandGuarantee.

Unit-111
NegotiableInstruments:billsofexchange,promissorynote,cheque,andpartiestonegotiableinstrume
nts,dishonorofnegotiableinstrument,liabilityofbankeranddrawer.

Unit-1V
CompanyLaw:definitionandnatureofacompany,kindofcompanies,incorporationofcompanies,
memorandum  of association and articles of association, membership of
company,windingupanddissolutionofcompanies.

RecommendedBooks:

S.No. Author(s) Title Publisher

1. VarinderKumarandBodh BusinessCommunication KalyaniPublishers
Raj

2. R.DattaRoyandKKDheer CommunicationsSkills VishalPublishing




CourseCode MGT306

CourseTitle ConsumerBuyingBehavior

TypeofCourse DSE

LTP 4.0.0

Credits 4

CoursePrerequisites 10+2

CourseObjectives(CO) The objective of this course is to help students understanding
thevariousfactorseffectingconsumerbehaviorandto understandthe
processofconsumerbuying.

CourseOutcomes Student willableto:

1. Provideanunderstandingothowconsumersmakedec
isions.

2. Analyzepersonaland
environmentalfactorsthatinfluenceconsumerdecisions.
Understand
theprocessesusedwhenindividuals,groupororganizationsm
akebuyingdecisions.

Syllabus

Unit-I
IntroductiontoConsumerBehavior:Nature,ScopeandImportance.ConsumerMotivation:Nature  of
Motivation, Types of Consumer Needs and Motives; Dynamics of Motivation;
NeedConflict;NeedHierarchyTheoryofMotivationandits Applications;MeasurementofMotives.
Unit-11

External Influences on Consumer Behaviour: Group behaviour: Meaning and types of
group,Influence of Reference Groups, group appeals, Family: Functions of family, Family
decisionmaking, Family Life Cycle, Culture: Values and Norms, Characteristics and Affect on
ConsumerBehaviour, Typesofsubculture,Crossculturalconsumer,SocialClass:Categories,Measure
ment and Applications of Social Class, Consumer behavior in adapting new
products,participantsinbuyingdecisions

Unit-111

PersonalityandConsumerBehavior:DefinitionofPersonality; TheoriesofPersonality;Personalityand
ConsumerDiversity;SelfConceptandSelflmage;LifeStyleandPsychographics.ConsumerPerception
:ElementsofPerception;DynamicsofPerception,PerceptualProcess;PerceptionandMarketingStrate
gy;PerceivedRisk.

Unit-1V

Consumer Buying behavior, Buying process, Types of consumer decisions, strategies to
changeconsumer behavior, Typesof consumerdecisions-making
models.Postpurchasebehavior,diffusionprocess

ReferenceBooks

S.No. | Title Author(s) | Publisher

1. ConsumerBehaviour Schiffman,l.G.andKanuk,L.L PearsonEductaion




ConsumerBehaviour

Blackwell,RogerD.,Miniard,P
aulW,andEngelJamesF.

Cengage




Coursecode MGT308

CourseTitle Agronomy Marketing

Type Ofcourse DSE

LTP 4:0:0

Credits 4

CoursePrerequisites 10+2

Courseobjective Theobjectiveofthis
courseistoexplorethestudentstothe AgricultureandRuralMarketingenviro
nment

CourseOutcomes Student willableto:

1. Gainknowledgeonagriculturalmarketing,challengesandpro
spectusforimprovingagriculturalmarketingsystem.

2. Gainskillsto
analysemarketingfunctions,marketinginformationand
intelligence.
Understandtheneedsandbuyingbehaviourofruralconsumersands
atisfyingruraldemand.

Syllabus

Unit-I
RuralMarkets:conceptandscopeofruralmarket,ruralmarkets’characteristics,ruralenvironmental
factors, rural consumer behavior, rural consumer Vs urban consumers, relevanceof marketing
mixfor ruralmarket/Consumers, ruraldevelopment asa core area, problems inrural marketing.
Indian Rural Market Environment, Population and its locations: occupationpattern, expenditure
pattern, infrastructure facilities.Efforts put for Rural development in Fiveyearsplans.

Unit-11

Segmentation, Targeting&Positioning:segmentation,targetingandpositioningforruralmarket,
market forces, promotional strategies and distribution strategies for rural consumers.Rural
Marketing Strategies: rural market segmentation, strategies on product, price,
promotionanddistribution.

Unit-11I

Agriculturalmarketing:understandingagriculturalmarkets,nature&scope,objectivesofagriculture
marketing, challenges in agriculture marketing, agriculture marketing & its
economicimportance.AgriculturalProductsandtheirmarket:marketingofagriculturalProduct, for

mationofcooperativemarketingandprocessingsocieties,marketingofrural/cottageindustry/artisanpr
oducts.

Unit-1V

Export of Agri-Products: export potential for agri-products, role of Government and Non-
Govt.agencies in the development of rural and agricultural sector, marketing strategies for
seeds, fertilizers,pesticides.




ReferenceBooks

Sr.No.

Name

Authors

Publisher

1

RuralMarketing

Badi&Badi:

Vikas

Agricultureproblemsin India

Mamoria,C.B. &Badri
Vishal

Pearsons




Coursecode MGT310

CourseTitle SalesandDistributionMarketing

Type Ofcourse DSE

LTP 4:0:0

Credits 4

CoursePrerequisites 10+2

Courseobjective Thepurposeofthispaper istoacquaintthestudent with
theconceptswhich are helpful in developing a sound sales and
distribution

policyandinorganizingandmanagingsalesforceandmarketingchannels

CourseOutcomes Studentwill ableto:

1. Understand functionsof salesmanwithintherangeorganization.

2. Understandthesellingconcepts
andtheorieswithinvarioussalessituations.
Understand
thevarioussalesfunctionslikeBudgeting,salesquota,salesterri
tories andsalesforecasting.

Syllabus

Unit-1

IntroductiontoSalesManagement:nature,roleandimportance,functionsofsalesmana
ger.salesorganization,formal,informal,horizontal,vertical,centralized,
decentralized,geographic,customer. PlanningandRecruitmentofSalesForce:jobanalysisspecification,jobd

escription,sourcesofrecruitment,selectionofsalesperson.

Unit-11
SalesTraining:objective,designingtrainingprogram.SalesForceMotivation:nature,importance,fa
ctorsinfluencingthemotivationofsalesforce. Compensations:types,compensations
plan.Evaluation of Sales Forces Performance: qualitative and
quantitativebasistoevaluatesalesforce,settingsalesquotas,salesbudget.

Unit-111

MarketingChannels:structure,channelintermediaries-
roleandtypes,wholesalingandretailing,logisticsofdistribution,channelplanning. OrganizationalPa
tternsinMarketingChannels:assessingperformanceofmarketingchannels,internationalmarketing
channels.

Unit-1V

PhysicalDistribution:meaning,organization&management. ChannelsofDistribution:functions,s
election&motivationofintermediaries. TransportSystemElementsandManagement:  features,
types & role of  different modes of  transport, transportation  rates
ofpricing,distributioncontrolandperformanceevaluation.
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ReferenceBooks

Sr.No.

Name

Authors

Publisher

1

Advertising
Management

.RajeevBatra,JohnG.Myers,D
avidA.Aaker

PearsonEducation

AdvertisingConcepts

RaghuvirSingh

PrenticeHall India




CourseCode MGT312

CourseTitle ServicesMarketing

TypeofCourse DSE

LTP 4.0.0

Credits 4

CoursePrerequisites 10+2

CourseObjectives(CO) Thiscourseaimsatcreatingunderstandingamongthestudentstoapply
servicemarketingconceptsandstrategiestothecreate
customervalueintoday‘shighlycompetitiveenvironment.

CourseOutcomes Studentwillableto:

1. Understandthefundamentalconceptsofservicemarketingand
itsfunctions.

2. Identifytheroleandsignificanceofvariouselementsofservi
cemarketingmix.
Analyzecustomerrequirement,measureservicequalityan
ddesignanddeliver betterservice.

Syllabus

Unit-I
Introduction to Services, Growth of service sector economy, Service characteristics,
Serviceclassification,Servicemarketingmix,serviceblueprint

Unit-11

Service consumer behavior, Decision making perspective, Element of risk in services
buying,Service decision process, Service strategy; Anatomy of a service exchange - encounter
types,customerandstaff,customerandsystem,customerandenvironment,customerandcustomer

Unit-111
Consumerbehaviorinservices:customerexpectationofservice,customerperceptionsofservice.Custo
merSatisfactionandServiceQuality,e-
ServiceQualityDimensionsforInfluencingCustomerPerceptions.

Unit-1V
Managingproductivityanddifferentiationinservicesorganizations,Demandsupplymanagement,
Advertising, Branding and packaging of services, Service Recovery
management,applicationofservicesmarketingandcasestudies

ReferenceBooks

S.No. | Title Author(s) Publisher

1. TheEssenceofServices Marketing AdrianPaye PrenticeHallIndia

2. ServicesMarketing SanjayP. HimalayaPublishing
Palankar House
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CourseCode MGT314

CourseTitle PortfolioManagementandInvestmentAnalysis

TypeofCourse DSE

LTP 400

Credits 4

CoursePrerequisites 10+2

CourseObjectives(CO) Thiscourseaimsatprovidingthestudentsacomprehensiveintroductiontot
heareasofsecurityanalysisandportfolio
Management.

CourseOutcomes Studentwillableto:

1. Understandthenatureofinvestmentsincorporatesecurities.

2. Developtherelationshipbetweeninterestsandpricesofbon
ds.

3. Usedurationandconvexityintheanalysisofthepricesensi
tivityofbondstointerestratechanges.

Syllabus

Unit-I
Meaning of investment — speculation and Gambling —Investment avenues - Types of investors —

Investment objectives — The investment process — Security Analysis — Meaning of security —
Types of securities — Meaning of security analysis, Risk and Return — Computation of return —
Meaning and definition of risk — Types: Systematic risk- Market risk, Purchasing power
risk,Interest rate risk, Unsystematic risk- Business risk, Minimizing risk exposure, Risk
measurementUnit-11
StockExchanges;MechanismofTrading,EvaluationofSecurities:Bonds,Debentures,PreferenceShar
esandEquityShares.Fundamental Analysis:Concept&significanceofeconomicanalysis,industryanal
ysis:introduction,needforindustryanalysis:alternativeclassificationofindustry,industrylifecycleana
lysis,economicfactors&industry
analysis,SWOTanalysisforindustries, Technical Analysis: Differenttechniquesofanalysis, DOWtheo
ry, volume indicators, market sentiment indicators, confidence indicators, points &
figurecharting,barcharting.

Unit-111

Capital Market Theory — CAPM theory: Assumptions —-CAPM Model — Capital Market
LineCML) — Security Market Line (SML) — Evaluation of securities — Present validity of CAPM
—Arbitrage Pricing Theory (APT) —Assumptions — APT model — AP equation — Factors
affectingreturn—APTandCAPM

Unit-1V

Financialmanagementofmultinationalfirms:foreigndirectinvestmentandcross-
borderacquisitions,internationalcapitalstructureandthecostofcapital;internationalcapitalbudgeting;
multinational ~ working  capital policy and cash management; exports and
imports;Internationaltaxenvironment;corporategovernancearoundtheworld.
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ReferenceBooks:

S.
No.

Title

Author(s)

Publisher

1

SecurityAnalysis andPortfolio
Management

Fischer&Jordan

PrenticeHall India

2

SecurityAnalysis andPortfolio
Management

PunithavathyPandian

VikasPublishingHouse
Pvt.Ltd




Coursecode MGT316

CourseTitle ManagementofFinancialServices

Type Ofcourse DSE

LTP 4:0:0

Credits 4

Course 10+2
Prerequisites

Courseobjective | Theobjectiveofthis
paperistoacquaintthestudentswithemergingtrendsinfinancialservices.

CourseOutcomes Studentwillableto:

1. Describeoperational,business,financialandtraditionalrisk.

2. Distinguishamongvariousfinancialintermediariesandmarkets.
3. Developingtheirskillstomanagefinancialservices.

Syllabus

Unit-1

FinancialServices-Meaning,typesandtheirimportance.Depository-
Introduction,Concept,depositoryparticipants,functioningofdepositorysystems,processofswitching
overtodepositorysystems,benefits,depositorysystemsinlndia,Dematerializationand Re-
materialization. Role, objectives and functions of SEBI and its guidelines relating
todepositorysystem.

Unit-11

Mutual funds and AMCs -Concept, origin and growth of mutual funds, Constitution
&managementofMFs-

Sponsors, Trustees,AMCs,andcustodians.Classificationofmutualfundschemes, advantages and
disadvantages in mutual fund schemes, NAV and pricing of
mutualfundunits.RecenttrendsinmutualfundsinIndia.Creditrating-
theconceptandobjectiveofcreditrating, variouscreditratingagenciesinlndiaandInternationalcredi
tratingagencies,factors affectingcreditrating&procedural aspects.

Unit-ITT

Leasing-conceptand development
ofleasing,business,differencebetweenleasing&hirepurchase,typesofleasingbusiness,advantage
stolessorandlessee.

Taxaspectofleasing.MerchantBanking-
Originanddevelopmentofmerchantbankinginlndiascope,organizationalaspectsandimportanceofme
rchantbankers. LatestguidelinesofSEBI

w.r.t.Merchantbankers.Venturecapital-
conceptsandcharacteristicsofventurecapital,venturecapitalinlndia,guidelinesforventurecapital.

Unit-1V
DebtSecuritization:Meaning,Features,Scopeandprocessofsecuritization.Factoring-Development
of factoring types & importance, procedural aspects in factoring, financial
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aspects,prospectsoffactoringinlndia.PlasticMoney-Conceptanddifferentformsofplasticmoney-
creditanddebitcards,prosandcons.

Credit process followed by credit card organisations. Factors affecting utilisation of
plasticmoneyinIndia.

ReferenceBooks:

Sr.No Name Authors Publisher

1 Financiallnstitutions& LMBhole ¢ TataMcGraw
Markets’-

FinancialServices M.YKhan TataMcGraw




CourseCode MGT318

CourseTitle CorporateTaxManagement

Typeofcourse DSE

LTP 400

Credits 4

Courseprerequisite 10+2

Course The objective of this course is to provide basic essential knowledge
Objectives(CO) ofvariousconcepts ofDirectTaxation,IndirectTaxationandTaxplanning
totheStudents

CourseOutcomes Studentwillableto:

1. Helps in taking different financial/managerial decisions
afterevaluatingandreviewingtheimpactofdirectandindirecttaxl
aws.
Developtheabilitytoevaluatethedifferencebetweentaxplan
ningandtaxavoidanceprovisions.

Familiarizethestudentswith relevant provisions
oftaxationlaws(bothdirectandindirecttaxes).

Syllabus

Unit-I

Definitions of Basic Terms: concept, types, objectives, Indian taxation system, residential
statusHeads of Income: Salaries, Income from House Property, Income from Business and
Profession.Unit-11

IncomefromCapitalGain:IncomefromOtherSources.ExemptedIncomes,ClubbingofIncome, Set—
off and Carry Forward of Business Loss, Deductions under section 80, Tax
Codeanditsmainfeatures

Unit-111

Concept of Tax Planning: meaning, importance, scope, basic concepts, tax planning vs.
taxavoidanceandtaxevasion,methodsoftaxplanning.

Unit-IV

Management of Indirect tax: basic concepts of central excise, classification of excisable
goods,central excise procedures. basic concepts of customs duty, classification of customs duty.
VATandGST.

ReferenceBooks

S.No. | Author(S) Title Publisher

1 DrVK CorporateTaxPlanning&B | Taxman,Publication
Singhania/DrMon | usinessTaxProcedures,,
icaSinghania

E.A.Srinivas CorporateTax Planning TataMcGrawHillPublishing
Co.
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CourseCode MGT320

CourseTitle Debt Market

TypeofCourse DSE

LTP 400

Credits 4

CoursePrerequisites 10+2

CourseObjectives(CO) Theobjectiveofthiscourseistoprovidebasicessentialknowledge
ofvariousconcepts ofDirectTaxation, Indirect
TaxationandTaxplanningtotheStudent.

CourseOutcomes Student willableto:

1. Understandingoffundamentalconcepts ofdebt markets.

2. Financialinstrumentsinvariousmarketsandimportantfin
ancialservices.

3. Understandbasicfeaturesofdebtsecurity. Debtsecuritiesincl
udesecuritiesofferedbycorporateorgovernment.

Syllabus

Unit-I

IntroductiontoDebtMarket, Debtinstruments:fundamentalfeatures,Indiandebtmarkets:profile,
centralgovernment  securities: bonds, t- bills, state government bonds, bond
marketindicesandbenchmarks.

Unit-11
TradinginWholesaleDebtMarket(WDM)Callmoneymarkets,corporatedebt:bonds,commercialpap
er&certificateofdeposits,repos,tradingmechanismintheNSE-WDM.

Unit-111

RegulatoryFrameworkG-
SecAct2006;SEBI(IssueandListingofDebtSecurities)Regulations2008andMarketPracticesandPro
cedures.

Unit-IV
ValuationofBondsValuationofbonds,yieldcurveandtermstructureofinterestrates—bootstrapping,
alternative  methodologies to estimate the yield curve, NSE ZCYC (Nelson
SeigelModel),duration,fixedincome derivatives—interestratefutures,swapsandguidelines.
ReferenceBooks:

S.No. | Author(s) Title Publisher
Bhardwaj, TheFutureofIndia’sDebtM TataMcGrawHill
Gautam arket

Suryanarayan DebtMarket ICFATIPublicationPress




CourseCode MGT322

CourseTitle Organization Psychology
TypeofCourse DSE

LTP 400

Credits 4

CoursePrerequisites BasicknowledgeofHRM

CourseObjectives(CO) Tounderstandthestudent tounderstandthebasics industrialbehavior,
workforcediversity.

CourseOutcomes Student willableto:

1. Describemajortopicsandsub-
specialitiesincludingcriticaltheory and research finding that
have defined the field ofindustrialpsychology.
Describethecomplicatedsystemsofindividualandgrouppsy
chologicalprocessesinvolvedintheworldofwork.

Connectthebasic
principlesofindustrialpsychologytopersonnel and human
resources management within theorganization.

Syllabus

Unit-I

Industrial Psychology: Concept, Definitions, Scope, Objectives & Aims. Individual differences: Concept,
factors, Nature, Types of individual differences. Influences on Industrial Psychology: Hawthorne Studies,
Personnel Counseling, Its Criticism.

Unit-I1
Psychological testing: Utility, Reliability, and Validity. Attitudes: Meaning, Characteristics, Attitude
formation. Job Satisfaction: Concept, determinants, Expression of dissatisfaction,

Unit-111

Labour Turnover: Concept, causes, Relation between labour turnover, job complexity and absenteeism.
Industrial conflict: Concept, transitions in conflict thought, functional &dysfunctional conflicts. Industrial
Morale: Concept, Characteristics, Determinants of morale, Morale & job satisfaction.

Unit-1V

Industrial Accidents: Concept, Problem of accident, Causes, Reduction & prevention of accidents Workplace|
Stressand Well-Being: Work place Stress, Consequences of stress, Reducing and managing stress. Future o
Organisation Psychology: Recent Indian studies on industrial psychology.

Reference Books:

S. No. | Title Author(s) Publisher

1 Human Resource Management (5th | Aswathappa, K. | New Delhi: Tata McGraw Hill.
edition

Industrial Psychology’ Ghosh, P. K. Himalaya Publications
&Ghorpade,
M.B
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CourseCode MGT?398
CourseTitle IndustrialRelations and Labour Welfare

Typeofcourse DSE
LTP 400
Credits 4
Courseprerequisite 10+2

Course Thecourseaimsatprovidingbasicknowledgeofrelationshipamongvariousleve
Objectives(CO) Isofmanagementandemployees.

CourseOutcomes Studentwillableto:

1. Understand
establishing&maintainingasoundrelationshipbetweenthewo
rker&theemployer.
Clarifytheuse&importanceofvariousActs&theirusesinlndust
rialRelations.
Keepawayfromstrikes&lockoutssoastoenhancetheeconomicstatus
oftheemployee.

Syllabus

Unit-I

Concept of industrial relations: introduction, meaning, objectives, scope, aspects of industrial relations,
conflict and cooperation, parties in industrial relations, workers employers and government, trade unions,
HRD Approach to Industrial Realtions: Assumptions of industrial relations & HRD, Integration o
industrial Relations & HRD, Requirements of effective HRD approach to industrial relations.

Unit-11

Concept of WPM: Concept, Nature, Objectives, Importance, levels of participation, mode of participation,
Requirements of successful workers’ participation. Employee Grievances: Concept, features, discovery o
grievances, types of grievances. Employee Discipline:Concept, Nature, Objectives, Principles, Importance,
factors, types & causes

Unit-I1T

Labour Welfare: Concept, definition, Scope and Objectives, Evolution of labour welfare Agencies o
Labour Welfare: Classification of welfare work, Types of welfare agencies, Labour welfare officer.
Employees’ Health & Safety: Rationale of good working conditions, types of working environment, healthy
working conditions, Impact of industrial safety, Measures for ensuring industrial safety

Unit-1V
The Factories Act, 1948: Provisionsof Factories Act regarding healthy working conditions for workers,
Provisions regarding safety of factory workers, provisions regarding labour welfare.




ReferenceBooks:

S.No.

Author(S)

Title

Publisher

1

SCSrivastava.

IndustrialRelationsand
LabourLaws.

VikasPublishingHouse.

2

TNChhabra.

IndustrialRelationsand
LabourLaws.

DhanpatRaiPublishingHouse




CourseCode MGT326

CourseTitle Psychologyof InterpersonalRelationship

Typeofcourse DSE

LTP 400

Credits 4

Courseprerequisite 10+2

CourseObjectives Tounderstandthestudent
(CO) tounderstandthebasicsindustrialbehavior,workforcediversity.

CourseOutcomes Student willableto:

1. Understandthecompetenciesassociatedwithcommunicatingwiththo
sefromothercultures.

2. Sendandinterpretverbalandnonverbalmessages
accuratelyandeffectively.
Portrayhow greatcorrespondencewith othercan impact
ourworkingconnections.

Syllabus
Unit-1

Concept and Types of Interpersonal Relationship: interaction, the essence of a
relationship,theories of social interaction, types of relationship, interpersonal attraction, and
transactionalanalysis.

Unit-11

Interpersonal attraction: factors determining attraction.Sociometry: social motives,
types,social influences, conformity, compliance, obedience, pro social behavior, situational
factors,individualcharacteristics,empathy,altruism,prejudice. DiscriminationinAction:origin,met
hods to reduce it. Aggression: theories of aggression, types of aggression, determinants
ofaggression,environmentalcauses,preventionandcontrolofaggression.

Unit-111

Relationship at Work: nature, purpose and importance of human relations at work,
influencingbehavior at work, development of human relations movement, team work and team
building,formal and informal relationship at work.Interpersonal Communication: basic nature
andformsofcommunication,verbalandnonverbalcommunication,communicationchannels,processa
ndbarriers,communicationthroughbodylanguage,improvingpersonalcommunication.

Unit-1V

Conflicts in Relationship and Strategies for Improving Human Relationship: self
disclosure, JOHARIwindow,SWOTanalysis,barrierstoself-disclosure,improvingself-
perception,positivestrokesandrelationshipbuilding. Prosocialbehavior:factorsinvolvedinco-
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operation. Conflict: nature and major causes of conflict in relationships, individual level
conflict,groupconflict,conflictmanagementtechniques.

ReferenceBooks:
S.No. | Author(S) Title Publisher

1 Berscheid,E.,& ThePsychologyofl PrenticePublicationHall
ReganCliffs, nterpersonal
Relationships.
DuckP. HumanRelationships. SagePublication
Edition. ThousandOaks,




CourseCode MGT328

CourseTitle ManagerialDevelopment

Typeofcourse DSE

LTP 400

Credits 4

Courseprerequisite 10+2

CourseObjectives Tohelpstudentsdeveloptheskillsofconflictavoidance,resolutionandnegot
(CO) iation.

CourseOutcomes Student willableto:

1. Regulate and addto theplanandassessmentofthe
presentationtheboardprogram.
Regulate and addtothestructureand assessment
oftheexhibitiontheboardprogram.
EncourageandconveytheHRsegmentoftheassociation'sstrat

cgy.

Syllabus

Unit-I

HumanResourceDevelopment—EvolutionofHR D-RelationshipwithHRM-HumanResource
Development Functions - Roles and Competencies of HRD Professionals -
ChallengestoOrganizationandHR Dprofessionals—EmployeeBehaviour—

ExternalandInternallnfluence
—MotivationasInternallnfluence— LearningandHRD— LearningStrategiesandStyles

Unit-11

Frame work of Human Resource Development - HRD Processes - Assessing HRD Needs -
HRDModel,ImplementingHRDprograms, TrainingMethods-
SelfPaced/ComputerBased/CompanySponsoredTraining-On-the-JobandOff-the-Job-
BrainStorming.

Unit-111

Evaluating HRD programs - Models and Frame Work of Evaluation- Assessing the Impact
ofHRD Programs, Management Development -Employee counseling and wellnessservices —
CounselingasanHRDA ctivity-CounselingPrograms.

Unit-1V

Work Force Reduction, Realignment and Retention - HR Performance and Bench Marking -
ImpactofGlobalizationonHRD-DiversityofWorkForce-HRDprogramsfordiverseemployees-
Expatriate&Repatriatesupportanddevelopment.

ReferenceBooks:

S.No. | Author(s) Title Publisher

1 Dr.S.Riasudeen HumanResourceDevelopment | PHILearning,2001
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Coursecode MGT330

CourseTitle CommodityMarket—II

Type Ofcourse DSE

LTP 4:0:0

Credits 4

CoursePrerequisites 10+2

Courseobjective The purpose of this paper is to acquaint the student with
theconcepts which are helpful in developing a sound sales
anddistributionpolicy.

CourseOutcomes Student willableto:
1. Increasethecapacitytocomprehendtheconnectionsbetweenth

ecalculatedplanandworkingofproductexchanging.

Procured informationtothetestinrecreations.
ComprehendthecapacityandstructureofIndianwareadvertise
.

Syllabus

Unit-I

Understanding of Commodity Markets & Trading, Introduction to course and Multi
CommodityExchange. Introduction to commodities markets, Historical perspective and growth
of global
anddomesticdevelopmentofcommoditymarkets,RegionalandNationallevelcommodityexchanges,t
ypesofcommoditiestraded

Unit-11

General introduction to MCX, its set up, trading operations in MCX, membership issues and
feesstructure,registrationprocedure,etc.Regulatoryissues,RegulationofIndiancommodityexchange
s, FMC and its role. Role of Government in promoting commodity trading;
recentpolicyandregulatorymeasuresandchanges.

Unit-I11.

Important Indian & Global Commodity Exchanges, contracts traded on them, special features
oftheseexchangesifany.RoleofBanksandWarehousinginCommodityMarkets.ForeignExchange &
Commodity Markets, FDI, possible role of FlIs in Commodity Markets, potentialimpact of FII's
role in Indian Commodity  Markets, Trading in commodity futures
Markets,marketmechanism,roleofbrokers/members,tradingstrategies.

Unit-1V

Trading practices, Opportunities and SimulationFundamental analysis on selected
commodities,Casestudiesoffourselectedcommodities,Handsontradingexperience/mocktrading/si
mulatedgamesincommodityfuturesonfourselectedcommodities
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ReferenceBooks:

Sr.No.

Name

Authors

Publisher

1

CommodityMarkets

Dr.PreetiSingh

Himalaya
PublishingHouse

CommodityMarkets

NitiChatnani

McgrawHigherEd




Coursecode MGT332

CourseTitle Global Banking Practices

Type Ofcourse DSE

LTP 4:0:0

Credits 4

Course 10+2
Prerequisites

Courseobjective | Thiscourseaimstofamiliarizethestudent
withthebasicprinciplesofBankingLaw
anditsPracticeoperatingatinternationallevel.

CourseOutcome | Student willableto:

1. Increasethe
capacitytocomprehendtheconnectionsbetweenthecalculatedplana
ndworkingofproductexchanging.

Procured informationtothetestinrecreations.
comprehendthe capacityandstructureofIndian wareadvertise.

Syllabus

Unit-I
Internationalandmultinationalbanking;GlobaltrendsanddevelopmentsinInternationalBanking;
OperationsofforeignbranchesofIndianbanks.

Unit-11
International inter-bankbusiness; Profitability ofInternational Banking
Operations;InvestmentBanking

Unit-111
EuroCurrencyMarket;Offshorefinancialcentres;InternationalFinanciallnst
itutions;IMF,IBRD,BIS,IFC,ADB,WTO.

Unit-1V

InvestmentandMerchantBanking;CorrespondentBanking—
NOSTRO,VOSTRO,MirrorAccountsEtc.;Internationalprivatebanking; Wholesalebanking&ret
ailbanking

ReferenceBooks:

S.No. | Author(S) Title Publisher

1 R.K.Uppal Indian Bankinginthe NewCenturyPublications
GlobalizedWorld,

2 S.B.Verma,S.K. E-banking Deep&DeepPublications
Gupta,M.K. andDevelopmentofBa
Sharma nks




Coursecode

MGT334

CourseTitle

Credit andRiskManagementinBanking

Type Ofcourse

DSE

LTP

4:0:0

Credits

4

Course
Prerequisites

10+2

Courseobjective

Thepurposeofthispaper istoacquaintthestudent
withtheconceptswhicharehelpfultoknowaboutthelnsurancePrinciplesanditsa
pplicability.

CourseOutcomes

Student willableto:

1. Gauge,execute
andassesscreditchanceevaluationtechniquesforsingularadvancesto
corporateandretailborrowers.
Comprehendandfundamentallytalkaboutstrategiesforobservingand
followingmodelexecution.
Comprehendandfundamentallytalkabouttechniquesforestimatingand
evaluatingthecreditdangerofarrangementof advances

Unit-I
Bank credit Basic Principles and Approach —Three C’s — Purpose of lending —Security aspects —
businessexperience/Management—Market—PurposeTrading—ManufacturingService,Agriculture,

Syllabus

Personal —Security: Primary —Collateral —Stock, Machinery, Land and Building —Guarantee—
DifferenttypesofMortgages.

Unit-II

LendingtoDifferentCustomers—Individuals—Partnership—Limitedcompanies—Trust—Association —

Legal aspects

—Documents to be

called for. Regulatory Aspect —Legal

DocumentsLoanDocuments— RBI Directives —Various Committees—Tandon —Chore,Nayakand
suchothercommittees.

Unit-I1T

LoanProcessing—Sanctioning—Monitoring—RecoveringCommercialLoans(ActivityBased)—
GovernmentSponsoredLoans(mostlyagricultural,Ruraland Weaversection)—Trading:small
—Retail-WholesaleChain/Supermarket.

Unit-IV

Corporate Finance —Project Finance —Appraisal —Assessment
Documentation—Disbursement —Monitoring—FollowUp—Review—
CreationofCharge—AnalysisofBalancesheet—ProfitandLossaccount—
CashflowandFundflowworking—ProjectapproachNPA—CausesandRemedialMeasures—
ManagementofNPA’s—DebtRecoveryTribunals—AssetReconstructionFund

ReferenceBooks:

Sr.No.

Name Authors Publisher

1 RiskManagement

M.Y .Khan KalyaniPublisher




CreditManagementandRis

kAnalysis

LMBhole

PearsonEducation




Coursecode MGT336

CourseTitle BankMarketing

Type Ofcourse DSE

LTP 4:0:0

Credits 4

Course 10+2
Prerequisites

Courseobjective | This course aims to familiarize the student to identify the
coreresponsibilitiestypicallyassignedtomarketingandtoclarifytheroleof
marketinginbankperformancemanagement.

CourseOutcomes | Student willableto:

1. Seehowadvertisinghypothesissupportsthepromotingofbankingadm
inistrations.

2. Acknowledgehowlatedeductioninpromotingandadministrationssho
wecasingappliestomoneyrelatedadministrations.
Have
theoptiontodistinguishkeyissuesforadvertisersofmoneyrelatedadm
inistrations.

Syllabus

Unit-I

IntroductionofMarketingandKeyConcepts-DefinitionMarketing

and Market, Four elements in Marketing Mix and their inter relationship. Marketing Planning-
MicroandMacrofactorsinfluencingthemarketforanorganisation,BankMarketingandMarketingMix,
BankDistribution. Theart ofCustomerServiceasappliedtobanking.

Unit-11

Customer Behaviour in Banking, Banking Consumer and Market Segmentation-Mass
Marketing,Multiple Marketing, Steps in strategy formulation, Marketing Research in Banking-
types ofdata-primaryandsecondary,usesofMarketingResearch.RelationshipMarketingin
Banking,CompetitiveAnalysisinBanking.

Unit-111

Bank’s product strategy-Core, Value Added, Fundamental and Augmented Products,
ProductltemandProductLine,Differencebetweenproductandservice, TheconceptofProduct/Service
Delivery in Banking, Pricing Strategies and its applications in  banking-
Elasticityofdemand,BreakEvenAnalysis,Differenttypesofproductsandkeyvariables.

Unit-1V

Banking Promotion Strategy-The Communication process,Goals of Communication,Steps
indeveloping effective communication, Selling and Organising for sales and Selling to
corporateclients-
Meaningofcorporateclients,relationshipandtransactionbanking,bankorganisationforlargecorporat
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ReferenceBooks:

Name Authors Publisher

Marketingof BankingServices Chacko,Oommenand MacMillan
Grewal,Rajendra Indial.td

Effectivebankmarketing Reidenbach,R.Ericand BankAdmi
Pitts,RobertE nistrationInstitute




